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Sculptured in Deep Bas Relief, of Fine Durable Materials 
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Lovely te Look at... 


FREE! to all Market Week visitors—a beautiful 
full-color souvenir reproduction of artist Buehl’s en- 
chanting life study for Korrect-Way. (See next page.) 












. . . styling —sculpturing — workmanship — usability — dura- 


bility—cost—or delivery... you, too, will find KORRECT- 
WAY ‘“‘Lovely to look at’? Mannequins your best buy! Like 
thousands of other merchants, whose preference has made 
Korrect-Way the world’s largest mannequin manufacturer, 
you'll be thrilled with their unusual ability to accentuate 
and dramatize the clothes they wear. Like them, you'll 
be enthused with their warm, persuading eye-appeal and 
agree that nowhere else can one find figures with such last- 


ing beauty, such fine workmanship, such real value. 


SEE the new KORRECT-WAY ‘‘Lovely to 
look at’”” MANNEQUINS—and the original 
of artist Buehl’s enchanting life study for 
Korrect-Way (reproduced on preceding 
page) at our exhibit during Market Week. 


Chicago « MORRISON HOTEL «© Rooms 634-36 
New York « PENNSYLVANIA HOTEL e¢ Rooms 350-51-52 


KORRECT-WAY MANNEQUINS 


Division of American Fixture & Mfg. Co. « St. Louis 


ATLANTA—Melvin S. Roos * BALTIMORE—Williams Corp. *« BOSTON—Eastern Displays, Inc. * BUFFALO—Samuel C. Dutch & Son 
CINCINNATI—General Display Corp. * CHICAGO—Hecht Fixture Co. ¢ CLEVELAND—Pribil Display & Supply Co. * DALLAS (Hotel South 
land)—Mr. Sid. Bartley * DENVER—Walter W. Martin * DETROIT—The Art Products Co. * KANSAS CITY—National Equipment Corp. + 
LOS ANGELES—Grossman & Silvers, Inc., © MINNEAPOLIS—L. E. Hier Display Equipment Co. ¢ PHILADELPHIA—Naythons Display Fixtur: 
PITTSBURGH— DeWeese Display Equip. Co. * SAN FRANCISCO—Kehoe Display Fixture Co. * SEATTLE—Chas. T. Boyd, Display Equip 
ment Center * ST. LOUIS—Midwest Display Equip. Corp. * MONTREAL—WMiller’s Display Fixture Reg'd. 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
ration and the members of your department. 


OUR NEXT ISSUE 


Complete reports of the Chicago and New 
York City Display Market Weeks, including high- 
lights from the clinic and educational session 
presentations ...a spread of small-town displays 
that rank with the best ... features by Gehring, 
Bingham, De Sault, Cross, Roehl, Pollari, Brinker 


. and many others. 


THE COVER 


This is one cover that needs no explanation 
. . . Featured by hundreds of American mage 
zines issued during June, the War Bond cove’ 
symbolizes the great need for every person's 
operation in putting across the Fifth War Loo" 
drive—and the cooperation of displaymen n° 


other retail executives in particular. 
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[eh BEISPLAY ..3 FRESE: Te9 ARE IMPLEMENTS OF WAR 


The T-square and the paint brush. The designing board and the blue print. Imagination, skill and 
infinite patience. In the hands of America’s display men, these weapons have helped speed victory. 
Give them a few green leaves and fishnets, they'll camouflage a jungle task force. Give them hammer 
and saw and a challenge, and they'll sell millions of dollars worth of War Bonds. Without fanfare or 
extravagance, America’s display people have kept the creative spark alive. We at Williams have been 
proud to work with them. When the fighting job is over, with new display materials and inspiration 
forged from mutual wartime experience, it will be a joy to present together the face and fashions of 


the world we’ve helped to build. 


We especially invite you to visit us during N.A.D.I. New York Display Market Week .. . June 26-30. 


5” WAR LOAN Join THE FIGHT-— 


BUY MORE THAN BEFORE 498 SEVENTH AVENUE, NEW YORK 18 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS © CYRILLE STEINER FIXTURES 
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ADD 50c CUTTING and 
PACKING CHARGE 
ON 8’ SHEETS 








STONE & GRASS 


No. 590 RANDOM 
BLOCK WITH GRASS 
= ee... 
3’ 


No. 511 BROKEN 
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ANNOUNCEMENT 


To Everyone Interested in Display 


PROGRESSIVE especially de- 


Several new lines... 
veloped for this occasion will be shown 
FOR THE FIRST TIME. DON’T FAIL 


TO SEE THEM! 


TIMBERTONE DECORATIVE CO., 
tends a cordial invitation to visit its 
showrooms during NEW YORK DIS- 
PLAY MARKET WEEK, June 26-30. 


ex- 


MERCHANDISE 
PRESENTATION 





SNOWTONE BLOCK 





Approx. 8” x 10”x 16”. A hollow paper-board block, light in weight yet sturdy. Covered on all sides 
with sparkling SNOWTONE. 

Weight 14 lbs. ea. Packed six blocks to a carton. 6 Cartons (36 blocks) or more.. .$10.50 per Carton 
i I 8 os. ce cine SAR Ga RGA Cua eo enh wee ea oO Oe eater ae ee $12.00 per Carton 
Shown on background: SNOWTONE No. 917—3’x 8’ sheet.....$3.00 S £OO Weis cee $8.25 


Most SNOWTONE patterns available on BLACK, BLUE, GRAY, GREEN, and RED backgrounds. 





TIMBERTONE OAK VENEER 

















Illustrated is another OAK VENEER (In Re- 
example of the modern, lief — not Flat) Solid 
sturdy, genuine look- finishes of light and 
ing wood structural ef- dark woods, varied 
fect obtained by using pickled finishes of 
TIMBERTONE Oak Ve- Grays, pastel shades 


neer. This is just one 
of nine windows exe- 
cuted at HOCHSCHILD, 
KOHN 6& CO., BALTI- 
MORE, MD. Both back- 
ground and valances 
have been covered 
with TIMBERTONE, 


of Blue, Green, Yellow 
and Rose. 

3’ x 24’ roll.. $12.25 
3’ x 8’ sheet... $4.30 
3’ x 27’ roll..§13.75 




















WRITE US FOR NAME OF AUTHORIZED JOBBER IN YOUR VICINITY 


TIMBERTONE DECORATIVE CoO., INC. 


15 WEST 24TH STREET, NEW YORK CITY 10, N. Y. 
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Postwar . 
POINT-OF-SALE 


.. . Potentialities 


By GEORGE DeBEER 
Bauer & Black Company, Chicago 


(The following is excerpted from an ad- 
dress before the recent annual meeting of 
the Point of Purchase Advertising Institute, 
Chicago.—Ed.) 

My remarks will be confined to drug 
stores because that happens to be my busi- 
ness. However, I spent enough time in the 
food field to know that some of my points 
apply equally as well in that area. The 
average drug store stocks and sells about 
10,000 different items. The range is from 
8,000 to 14,000. But, listen—only about 20 
per cent of those items are out in the open 
where the druggist’s customers can see 
them—and even fewer are where customers 
can pick them up. There is little wonder 
then that so few drug items get turn-over. 
Now look at the variety store or any mod- 
ern grocery. Practically everything is in 
sight and within touch of each and every 
customer. And here’s the tip-off! The 
average unit sale in a variety store is 40 
cents to 50 cents. Groceries sell an average 
of $1.80 to $2 to each customer, while the 
drug store tags along with a meager 25- 
cent average sale. Now who can say that 
displayed merchandise does not have a di- 
rect bearing on sales! Ross Federal Surveys 
show that 37 per cent of all sales are in- 
fluenced by displays or by 
dealer recommendations; and Nielsen sur- 
veys show that when an item is displayed 
on counters or in show cases, sales jump 
30 per cent to 40 per cent. Another 20 per 
cent is tacked on when an item 
price. 

It's no miracle that a good display, in 
support of national advertising, will increase 
sales way beyond what national advertising 
can do alone. Professor Poffenberger in his 
book, “Psychology in Advertising,” says 
that less than 20 per cent of the people can 
remember a name if repeated only five 
times. After ten repetitions, 40 per cent 
will remember—but not until the name is re- 
peated eighty-seven times will 97 per cent 
remember it any length of time. Reporting 
the time intervals on recognition memory, 
Professor E. K. Strong that after 
seven days 90 per cent of the people will 
have forgotten. 

The average consumer is forgetful. He 
femembers only what he repeatedly. 
And therein lies the whole purpose behind 
constant point-of-sale advertising. You— 
the point-of-sale industry—have a real story 
to tell—a story that has not been told too 
Well in the past. Will it be told and sold in 
the postwar period? Upon the answer to 
that question depends the potentialities of 


merchandise 


carries a 


says 


sees 
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point-of-sale advertising in the V-years to 
come. 

For a good many months there has been 
considerable talk, there have been many 
articles written, and the news pages have 
been full of postwar planning. Much of 
this has been vague, confused and a good 
bit of it wishful thinking. But now plans 
are becoming more concrete. The things 
that are to be are taking on definite shape. 
We hear that large food companies are com- 
ing out with drug lines, that drug houses 
are coming out with food lines, that Gen- 
eral Motors is going into the airplane busi- 
ness, that Henry Kaiser is coming out with 
automobiles, that a Minnesota milling com- 
pany is coming out with household appli- 
ances. Improved products and new _ prod- 
ucts will literally flood the market, creat- 
ing advertising opportunities such as we 
have never experienced before. In my opin- 
ion, it will be one of the toughest competi- 
tive battles we've ever faced—not only be- 
tween manufacturers competing for the con- 
sumer’s dollar, but between the various ad- 
vertising mediums competing for the adver- 
tiser’s dollar. 

Advertisers have changed, particularly 
those who have without consumer 
goods to sell and even those who have had 
only limited supplies of consumer goods to 
sell. Before the war, many of them looked 
upon point-of-sale only as a necessary evil 
and in the last few years they have gone 
all out in beautiful institutional campaigns. 
Are they going to be easy to sell in the 
future? 

After the static condition in indus- 
try during the last twelve to eighteen 
months due to limitation orders, shortages 
of paper and board, as well as manpower 
shortages, will you be ready to get into 
the swing of things in a manner that will be 
in keeping with advertiser demands for 
knowledge and proot of your medium? Will 
you be ready to accept the challenge and 
defend yourself against stronger competition 
from other media? You can no longer af- 
ford to wait for advertisers to come to you 
and say, “Here is a display I want 
duced,” nor can you expect printing sales- 
men to bring in the business simply by ask- 
ing, “Any displays we can work on today?” 
You will require a different type of sales- 
man tomorrow if you would fully capitalize 
on your postwar opportunities. Whereas 
the salesman of yesterday had only to know 
the mechanics of printing, tomorrow he 
must be a full-fledged merchandising man, 


been 


your 


pro- 


and one who knows his medium, who knows 


its force and power. He must be able to 
direct and advise his clients intelligently on 
effective point-of-sale programs, just as ad- 
vertising agency executives counsel with 
their clients, just as good newspaper, maga- 
zine and radio representatives guide their 
clients. For instance, how many of you 
could now tell your customers what kind of 
displays will be suited to the postwar retail 
store? Vast changes in store designs and 
layouts are contemplated in the food and 
drug field. Some chain stores have already 
blue-printed these changes and are 
waiting for civilian production to be re- 
sumed so that they carry out their 
plans. Will the window and counter dis- 
plays of yesterday be acceptable in these 
stores of tomorrow? If not, what changes 
must be made to make them acceptable? 
Have you talked to the trade publications, 
to the store fixture firms and to the retail 
trade so that know or at least have 
some idea of what will be required to en- 
able you to service your accounts capably ? 
Do you know how much window displays 
will increase much inte- 
rior displays alone will increase sales—how 
window and _ inte- 
rior displays will increase sales? Do you 
know when or what kind of products will 
be acceptable for complete full-size window 
displays? Do you know the mortality rate 
of displays sent out on salesman requests ? 
Can you advise when this method of distri- 
bution might be practical ? 


only 


can 


you 


alone sales—how 


much a combination of 


question 
after another as long as you would listen, 
but they would serve only to re-emphasize 
the point I am make—namely, 
going to have to be than 
order-takers to realize the postwar potential 
that I see for point-of-sale 
You must be merchandising 


I could go on presenting one 


trying to 
you are more 
advertising. 
minded, 
li | have managed 
to project this idea to the point where it has 
stimulated your thinking so that you see 
the job ahead more then I will 
have carried out my obligation in accepting 
this opportunity to appear before you. The 
Institute can be of real help to you in de- 
veloping the necessary research information 
and in preparing the way for a highly suc- 
cessful postwar operation. As past chair- 
man of the Association of National Adver- 
Display committee, I can truthfully 
say that this Association of National Ad- 
vertisers is 100 per behind the Insti- 
tute succeed—because 
point-of-sale is the one field of advertising 


sales 
engineers, 1f you will. 


clearly, 


tisers 


cent 


and wants to see it 


not yet fully understood and appreciated. 








time has come to 
back-to-school displays; although the 
great changes in college and uni- 


Once more. the plan 
war 
has made 
versity life so far as the masculine element 
is concerned, there still must be considered 
multitude of children returning to 


teen-agers in high school, 


the vast 
grade school, the 
and the young women who will be entering 
or returning to college. 

Just as in the past, displays for back-to- 
school promotions must be of two, or pos- 
sibly three, types: those which are designed 
to sell the parent on the merits of the mer- 
chandise, those slanted to appeal primarily 
to the student, and possibly those which try 
two. But there are 
changes from past conditions which should 


to combine the some 


be considered this year. First is the fact 
that more young people are working than 
ever before—after school, or during the va 
cation period; this means that more of them 
will be selecting and paying for their own 


back-to-school apparel, and hence it would 
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seem that this’ is a good point for display- 
men to remember in planning their display 
angles. 

And _ this appropriate spot to 
mention that most teen-agers look with ridi- 
cule and advertise- 
ments and direct mail overtures which are 
couched in “hep-cat” slang and try so hard 
to portray the ‘Just one of the 
Boys and girls of high school age 


seems an 


suspicion upon those 


store as 
gang.” 
may talk that way among themselves occa- 
sionally, but they instinctively suspect a coy 
approach from adults—especially if those 
adults are trying to sell them 
Hence the display card copy and the whole 
setting itself should have a direct, 


something. 


display 
business-like atmosphere when slanted for 
the teen-agers, just as for their parents. 
Speaking of parents, those who must select 
back-to-school apparel for their children are 
looking for the customary durability, ap- 


pearance, and style; and the most important 
ot these factors is usually durability. 


This 


And So... BACK 
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year it is particularly important to stress 
this point in back-to-school displays, for 
it is a fact that customers of many stores 
are getting thoroughly fed up on shoddy 
merchandise sold at high prices. Even though 
some stores have refused to cut the quality 
of the merchandise they sell, others have 
not been so scrupulous; as a result the pub- 
lic is becoming more skeptical of all mer- 
chandise. And knowing the way school chil- 
dren go through clothing, they will want 
to be reassured on quality and durability 
as never before. 


It is interesting to note the variety 0! 
approaches made by the different displays 
pictured here, with their merchandise rang- 
ing from the primary school child to the 


college woman. The two pictured in t 
left column are the work of Arthur Gra) 
Lansburgh & Brother, Washington. The) 
are both settings for the new studies of wat- 
time—the first showing a laboratory 
in dairying, and the second a_ prob! I 
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TO SCHOOL 


mechanics. The globe is_ half- 
round and is of wicker. 

On the same page, at the upper right, is 
a window by Joe Vent, The Rike-Kumler 
Company, Dayton, and the setting is one 
which will appeal to any teen-ager because 
of its naturalness. The eleven mannequins 
are grouped around the tables of a corner 
drug store, and the soda fountain bar has 
been sketched in outline form for the back- 
ground. 

Just below 


aviation 


is an excellent, simple display 


by Del Le Sage, Harvey’s, Nashville, for 
small-fry apparel. The teacher holds the 
bell-rope—and the bell is the genuine arti- 
cle. The floor is covered with sandcloth. 


At the upper left of this page is another 
window by Joe Vent—one of a battery of 
displays in which the principal decoration 
consisted of covering over-size trunks, mini- 
ature trains and the like with gay plaid fab- 
re. A companion display is seen at the 


lower right. Note how easily and effec- 


tively the treatment shifts between the dif- 

ferent age groups, 

display to college students in the other. 
At the window by John 


from youngsters in one 


lower left is a | 
C. Nichols, The Ernst Kern Company, De- 
troit—also one of a complete series; the 
theme of the entire group of displays was 
feminine character called 
“Colly Career;” in the background appeared 
a blowup of a girl seated on a globe, while 
in front of the 
was perched on a large circle bearing a map 
in relief. 
At the 


another 


based on a 


photograph a mannequin 


right Joe Vent has used 


grouping and 


upper 
natural simple set- 
Across the 
blackboard is the message: “First to Rike’s 
.. Then Back to College.” 


ting to show a classroom scene. 


Two problems 
in plane geometry also appear on the board. 
Such permit the use of a 
number of mannequins 


large 
twelve in this win- 
with no appearance of crowding; in- 


displays 


dow- 
stead the setting appears completely real. 


—On the opposite page both displays shown 
in the left column are by Arthur Gray, Lans- 
burgh & Brother, Washington. At the 
upper right on the same page is a window by 
Joe Vent, The Rike-Kumler Company, Dayton. 
. . . Below, by Del Le Sage, Harvey's, Nash- 
the bell authentic school-bell— 


ville; is an 


—Three more displays by Joe Vent are pic- 
tured above—the one at the upper left and 
Note that nat- 


the classroom above 


the two in the right column. 
ural settings such as 
permit the use of numerous mannequins with 
good results. The dispiay at the lower 
left is by John C. Nichols, The Ernst Kern 


Company, Detroit— 













Invasion day was observed in Los Angeles 
much as it was in most of the other cities 
of the 
withdrew their commercial advertising from 
the local favor of appro- 
priate copy well in advance, and 
many of them hastily installed window dis- 
plays had likewise worked out 


ahead of time. On the whole, the day was 


nation; some. stores closed, some 


papers in more 
prepared 


which been 


marked by a mixed spirit of joy that the 


long-expected day had finally come, sorrow 


over the casualties the invasion unavoid- 
ably brought in its wake, and solemn hope 
that June 6 will be observed in times to 


marking the beginning of 
which 
windows 


come as the day 
the end of 
made thei 
were in keeping with this sentiment. 

But getting on to the customary presen- 
tations, of the stores paid tribute to 
fashion 


tyranny. The displays 


appearance in local 


Many 


California's own designers — these 
displays appearing during the first week of 
the Los fall Notable 


along this the windows of Bul- 
lock’s, The May Company, Desmond's, Hag- 


Angeles openings. 


line were 
garty's, The Broadway, and Robinson's. For 
the last-named store’s displays, based around 


the theme “California’s talented designers 
create fashions for California living,” a 
background was used consisting of draw- 


ing-boards suspended by ivy-covered cords, 
and props consisting of pencilled roughs and 
sketches. 

4. Ws; used a 


Robinson & Co. recently 





series of window and interior displays to 
sell local residents on the fact that every- 
one looks on California as an ideal 
vacation spot and that Los Angelenos should 
the Land You Live in.” The dis- 
“Have fun with friends 


else 


“Enjoy 


suggested 


plays 


By HERB CROSS 
"Dick" Whittington Studio, Los Angeles 











around the pool;” “Terrace and home ¢n- 


tertaining ;” 
“At 


favorite 1 


vicinity,” and your 
spots.” 
It was this last theme which was use 


“Visit the famous spots in this 


for the first display pictured here, by Har- 








vey Pettit. The background consisted of a 
circular window, draped in silk, and tram- 
ing a photomural of Los Angeles at night 
with searchlight beams forming a_ pattern 
in the sky. The silken draperies were 
continued along the wall and overhead. The 
cocktail table was of plastic, and the floor 
was covered with a material resembling 
black patent-leather. Real flowers appeared 
in urns at the window. Light- 
focused from tl 
and from All the other 
windows in this series likewise made use 0! 
photomurals in the manner. 
Desmond's, on Wilshire boulevard, recent) 
came out with a promotion on cotton play- 
“Farmer's Daughter Fashions 


each side of 


ing consisted of spots Kt 


side overhead. 


same 


suits called 


One of the windows is seen in the secon 
illustration, and the rural atmosphere |! 
very evident. Real straw, loose and 1 
bales, was scattered about the display an 
hung from the wagon-wheel chandeliet 


the center, this in turn supporting three lan 


terns. The background was in a shai 


—This display immediately above is by Harvey 
Pettit, J. W. Robinson & Co... . At left, from 
Desmond's Wilshire boulevard store... . (All 
photographs by courtesy of "Dick'’ Whitting- 
ton, Los Angeles) — 
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—At the right, by Mark H. Kelly, Harris & 

Frank. . . . Center, by A. Gardner, for the 

Wilshire boulevard store of Silverwood's. . . . 
Below, by J. H. Brewer, Bullock's— 


NS 


neutral gray. The other properties were a 
plaster colt, cut-out hen and chickens, and 
a cut-out figure of the ubiquitous “city 


= slicker” traveling salesman. 
Desmond's also featured six complete win- 


dows devoted to the display of men’s straw 
I hats. 

is And speaking of straw hats, at the top of 
it page 11 we find a display by Mark H. Kelly, 
for Harris & Frank, in which modern mer- 


ed chandise was combined with old-fashioned 
lar- sentiment in connection with this season 
of the year. The showcard caption was: 


“In the Merry, Merry Month of May.” 
Potted palms were thrust through blown-up 
sheet music for “Take Me out to the Ball 





both characters appeared together. The 
background was made of red and white 
paper, and the donkey was done in paper 
sculpture. The floor was covered with 
wood shavings, and the lighting was by 
means of spots from each side. The hands 
rising from the floor and holding the straw 
hats were cut from cardboard. The project 





ing wings at each side were studded with 
brass tacks, as explained more specifically 
in last month’s article. 

Not illustrated here, but certainly worthy 
ot special comment, is Bullock's “Sherwyn 
Shops” located on the third floor of the 
store and covering the popular price ce 
partments. This section of the store has 
been completely renovated and the new set- 
up replaces the former “budget” idea which 
store officials did not like; they feel that 
the Sherwyn Shops give a new dignity and 
meaning to this part of the store. Publi 
attention was first called to the new devel- 





opment by window and newspaper advertis 
ing and the reaction is said to be unusually 





* good, 
ota , 
ram- % peerrye - : pe 
right | “ame” and While Strolling Through the 
ia Park One Day,” and music staffs of cord 

erm ; . : 
oan led from the music to background cartoons 


The illustrating the music. These cartoons were 
done by Bernice Miller, assistant to Kelly. 


floor 
bling A somewhat similar combination of by- 
saved gone days and modern apparel was used by 
ight. \. Gardner for the Wilshire boulevard store 
the ot Silverwood’s, and Stetson straw hats 
othe again were the merchandise shown. The 
my background design was that of an old-fash- 
ioned barber shop complete with individual 
= shaving mugs. A humorous addition con- 
play sisted of hanging a real coat as if over one 


tt : the arms of the coat stand painted on DOBBS 


the background. At the left of the display 


WINS THE 





e( Was a large barber pole of wood. Card STRAW vore 
opy: “The straw vote goes Stetson.” This peas: 
an Was one of a series of straw hat windows, 
ad all involving similar treatments. 
i Not to be outdone on this matter of straw 
at promotion, J. H. Brewer of Bullock's 
sed a display in which one card read: 
Dobbs wins the straw vote” and a stream- 
Jobbs wins the straw vote by a land- 
bik ide so delegate Dobbs straws for your 
pi summer comfort.” In the window illustrated 
All ere, the figure at the rear was that of the 


ring: emocrat donkey; another display showed 
the Republican elephant, and in a_ third 














By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 














Mother's 
amount of display space this year — many 
stores devoting their entire stretch of win- 
dows to suggested gifts for this annual 
calendar date in the month of May. 

One of such stores was Martin’s, Brook- 
lyn, where Display Director Daniel Coffey 
introduced a nostalgic note (first illustra- 
tion). Using the headline, “Mother was a 
Belle before you were born,’ Victorian 
vignettes were faithfully reproduced. In the 
illustrated window, mother was depicted as 
a Gibson Girl, coquetting in the manner of 
her time with an admirer, she resplendent 
in green plaid jacket with black taffeta skirt 
and white silk parasol—he in a race-track 
black and white checked suit, and carrying 
a cane. 

The regular mannequins were interestingly 
handled to give an authentic appearance of 
a by-gone day and were literally made over 
by Irene Keil, of the display staff, through 
her use of masks and wigs made of papier 
mache and executed right on the figures. 
The panels which frame the doorway were 
finished in a Victorian wallpaper, the pat- 
tern in tones of green, the backwall of the 
inset painted a deeper green and the richly 
upholstered settee serving with the antique 
mahogany whatnot in making display fix- 
tures for showing suggested gifts of the 
modern vintage. In this view of the corner 
window, the whatnot is not entirely visible, 
due to favoring the angle for the masculine 
figure; in all of the series of six windows 
carrying out versions of this theme, how- 
ever, the gift items were brought into the 


day was given an_ unusual 
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foreground. Period costumes for these win- 
dows, which attracted so much favorable f . 
attention, were loaned through the courtesy = 8 
of the Brooklyn museum. Lettering on the gray- 
large white silk squares which made the FS! 
window cards was done in Victorian script wall. 
and further decorated with hand-painted re- J!" P 
productions of pink carnations. = 
“Remember Mother—she’s a Hero, Too!’ ond 
was the timely headline in the corner win- 0-by- 
dow at Namm’s where Display Director $ ae 
A. Rosenberg suggested personal gifts in ‘ the p 
setting that combined the Victorian perio - 
with this celebration, a product of the mod = © 
ern era. (Second photograph.) Two round § The 
tables, one at either side, used white felt J ‘elicit 
skirts appliqued with cabbage roses inf} Was g 
shades of pink and cut from a wallpaper § Play | 
pattern. The tables were set with blue and ff lin Si 
white crystal Victorian lamps and vases 0! § displa 
pink carnations. A settee, occupying th one ¢ 
center background space, was upholstere clude 
recept 
moon 
—Top, by Daniel Coffey, Martin's, Brooklyn, windo 
with the special mannequin treatment by Irene groupe 
Keil. . . . Center, by S. A. Rosenberg The ior th 
Namm Store, Brooklyn. . . . Left, by Robert three-1 
Pichenot, Franklin Simon. . . . (All photo placed 
graphs by courtesy of Virginia Roehl Studios, awnin; 






New York City)— 


edge 





orian 
n the 
as 


ndent 

skirt 
track 
rying 


ingly 


richly 
itique 

fix- 
f the 
orner 
isible, 
suline 
i1dows 
how- 
o the 
» win- 
yrable 
irtesy 
yn. the 
e the 
script 
od re- 


i 
( 0 $ 
win 


\ 


in % 
eri0 


mod 





in a plaid fabric of pink, light blue, and 
gray—the frame of the painted in 
soft pink, placed before a sharp pink back- 
wall. The floor of the window was covered 
in pink “Marbalia” paper, this choice mak- 
ing an excellent background for the fea- 
tured lingerie in white and pastel shades; 


settee 


6-by-9-foot screens, which framed the set- 

ting to right and left were also finished in 

he pink “Marbalia” paper and were fur- 

ier decorated in old rose prints pasted onto 
screen. 

The bride of early summer, always a 
felicitous subject to work with in display, 
Was given a wedding in the country by Dis- 
play Director Robert Pichenot in the Frank- 
in the last 
on the opposite page and the first 


lin Simon windows, as shown 
display 
one on this. The auspicious occasion in- 
cluded the traditional such as the 
reception, the going away, and the honey- 
moon spent at a beach resort. The corner 
Window was devoted to the bridal party 
grouped about an elegantly arranged table 
the cake-cutting. The table, with its 
tier, elaborately decorated cake, was 
green and white striped 
g background, the scalloped valance 
| with cotton fringe and the 


scenes 


before a 


green 





—Upper left, by Robert Pichenot. . . . Lower 

left, by Joseph Dultz, Bloomingdale's. . . . 

Upper right, by Henry Callahan, Lord & 

Taylor. . Lower right, by Leslie Dorsey, 
Oppenheim Collins— 


setting flanked by garden shrubbery. 

The “littlest” guest, just ready to step on 
the sweeping train of the bridal costume, the 
life-long friends in their print 
groom in his naval uniform, 
emblematic; however, the attendants 
offered a new note in the fans they car- 
ried, these of synthetic white 
braid, large in size and charmingly ap- 
pliqued with flowers. Equally 
the manner in which the 


effective 
dresses, the 
were 
horsehair 
novel was 
window copy was 
handled, this comprising blowups from so- 
ciety columns of the local newspaper 
posedly describing each scene. For exam- 
bridal was 
many admiring ohs 


sup- 


procession greeted 


ple, “The 


with and ahs as it 


came down the garden path between ropes 
of flowers. [ 


The bridal gown was of...” 
window the 
was continued by 
couple left 
trip. 
smart in a 


In a second newspaper 
relating that “the young 
immediately for their wedding 
For travelling the bride looked very 


that brought out 


Ste ry 


summer suit 


all her young charm...” The “summet 
soft green stood out 
red door of the front of the 


tage in the display; the 


suit” of against the 
country cot 
maid peering 
through the door adding her good wishes; 
the luggage already covered with rice, and 
the ardent fan recording on nega 
tives this particular episode of the romance 


camera 


“Our Deb Shop keeps its Date with Sum- 
mer’ was the legend in the corner window 
where Display Director 
Joseph Dultz tied in the garden wall theme 
in his use of a scroll in 
paper for a mount. 
left, The 
mannequins appear in conversational 
before a high, simulated pink and washed 
gray brick wall carried on a diagonal line 
and inset with a 
placed off center. 


ot Bloomingdale's 


brick-pattern 
(Photograph at 
casually 


Copy 


lower above.) posed 


pose 


weathered, arched door 
The garden wall is set 
out before a gray-blue backwall of seam- 
The spacing allowed for the 
full-blooming branches of the pear 
trees which set the time of the season. A 
white gravel path is marked through the 
grass-covered floor and a garden bench adds 
to the repose of the outdoor scene. 

Guatemalan cottons in striking 


[Continued on page 44] 


less paper. 
real, 


color 
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by Louis Gehring 


Display Designer and Consultant 
New York City 


Arrangement: Consists of a central unit with sup- 
plementary figures.. The elements are so arranged 
as to lead the eye in a circular movement toward 
the copy card. 





Properties: Center picture frame presents a smart 
model with ribbon streamer bearing the copy: ''Pic- 
ture Yourself this Fall.'' Disc riser serves to support 
the mannequin and to display accessories. The 
other two mannequins are placed on either side, 
with related accessories. 





Merchandise: Select your smartest in early autumn 
suits or coats, with particular attention to the new- 
est in fall colors. 





Arrangement: This display consists of one definite 
center unit with accompanying figure. 





Properties: Against the central back panel are sus- 
pended small picture frames by means of ribbons. 
Small platforms are built on the base of frames to 
support footwear. Large sprays of chrysanthemums 
and autumn leaves are banked against the lower 
portion of the panel and floor. Mannequin is 
placed at the left, copy card to the right. 


Merchandise: A smart selection of fall footwear. 





Arrangement: Consists of two units made up of 


mannequins posed against a scroll background. 7 

GREATCOAT Properties: Angled scroll background is made of P 
is: eu nese seamless paper and, with judgment as to selection - 
ital ti ' of color, serves to outline vividly the figures shown. , 
in WINTER Descriptive copy on the scroll: ''Greatcoat to go e 
anywhere in Winter.'’ Small copy card is displayed a 

at the left. " 

Dp 

Merchandise: This is a special promotion on a pop- ry 


ular fall coat number, showing it in three color 
schemes with fur trim to blend. 
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COMING UP 


Arrangement: It is the patriotic duty of every dis- 
playman to cooperate in insuring the success of the 
Fifth War Loan drive. Dramatic display has a 
tremendous influence on the public and is a means 
of inspiring greater Bond purchases. This display 
theme gives emphasis to the importance of the 
drive. 








Arrangement: Consists of three units, one definite 
center unit and two at the sides, directing the eye 
to the center of the display. 


Properties: The tri-panel arrangement is made up 
of a central back panel arranged against the back- 
ground to display men's accessories. The suit and 
topcoat are displayed on either side against wing 
panels. 


Merchandise: This should be an assortment type 
window of general men’s furnishings. 








Arrangement: This window consists of three units 
arranged to carry the eye from left to right. 


Properties: The rural scene unit consists of a section 
of a ladder, which serves to support sock forms, and 
wagon wheel. A basket of vegetables and autumn 
leaves adds atmosphere to the setting. On the plat- 
form to the left and on risers are displayed men's 
suits and accessories. A single suit support unit is 
placed to the right of the barn. 


Merchandise: An assortment of general men's fur- 
nishings. 








into 


With the thermometer shooting the 
90s and summer suddenly here, Chicago win- 
dow presentations have quickly reverted to 
cool green shadings and light colorings to 
of the passerby. 

“Buck” Bowen’s ac- 
windows at The Hub. A huge green 
top, set on a slight tilt in the 
floor, turned slowly 
to show all views of the hats. 
To add further color, Mexican straw beads 
draped from the ceiling down to the 
rock strewn floor. Note in the photo- 
beads pull your eyes to the 
Copy on the card 


catch the eye 
A good example was 
tion 
and red 
center of the window 
new straw 
were 
white 
graph how the 
that is featured. 
“America’s ‘Tip-Top’ straws keep 
cool! Here are not two but 
three of the country’s best known and liked 
brands in styles most becoming to you. 


display 
read: 


you one or 


Dobbs, Stetson, Ecuadorian.” One of 
Bowen's sport shirt windows featured a 
slowly turning windmill to accentuate the 
airy coolness ot this merchandise. 

J. W. Campbell, at Carson Pirie Scott & 


Co., used the much publicized and interest 


ing “all-view mirror windows’’—all six ot 
these 


card d 


appropriately 
“Compli- 


presentations being 


with the following copy: 


ments to you from every side—achieved and 





By JACK POLLARI 


Madigan Brothers, Chicago 


reflected flattery.” Each window was aug- 
mented with a choice object of art conversa- 
tion piece, holding the scroll, as shown in 
the photograph. This excellent 
series is causing much favorable comment. 

With the “expose” idea so popular, Camp- 


second 
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bell’s other State street windows carried the 


sare facts’ revealed with 
Claire Potter originals easy 


following theme, 
cool judgment. 


and uncluttered — briefed to a minimum.” 
The choice decorations of this series were 
novel rose-backed chair, pedestals, love- 


seats, and a chaise lounge executed expert) 
in furniture size units—but all of papier 
mache. These displays are not pictured 
here. 

To vie for attention with the larger State 
street Fred Oppenheimer, display 
director at Lerner’s, created a very excellent 
window with the following caption on 


stores, 


deckled black-lace-edged scroll: “Cupid 
dates with Black!” A bow hung from 


slanting screen upon which black tarletar 
and roses were hung in artistically careless 


abandon. This trend to less merchandise 
and more to ideas seems more and mort 
apparent in the progressive chain store 


groups. 

Jay Howe, at Mandel Brothers, achieved 
a cool, simple setting showing brassieres as 
if falling from the sky amidst dainty gauz 
roses. Howe used good merchandise sens¢ 
in selecting proper fixtures for this presen- 
tation. The beautifully garbed figure sitting 
on the ornate plaster chair finished out the 
splendid window perfectly. The card cop) 
read: “Permalift Bras by Hickory .. . per 
fect understudies to 
robe.” 

Mandel’s State street windows played up 
the “bare” theme in a cool dark green set- 


your summer ward 


—The "top" display is by 'Buck'' Bowen, The 
Hub, while at the upper right is a display by 
Fred Oppenheimer, Lerner's. At the left 
is a display by J. W. Campbell, Carson Pirie 
Scott & Co., in which a single mannequin 's 
reflected by a patented mirror arrangement. 
. . . (All photographs by courtesy of F. A. 
Kuehn & Co., Chicago) — 
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—Top, by Jay Howe, Mandel Brothers. .. . 

Center, by Ray Bianchi, Goldblatt's State 

street store. . . . Below, by Sam Blum, The 
Fair Store— 


ting with a cleverly made ladder of differ- 
ent shades of ribbon, interspersed and tied 
with bows. Each window featured a differ- 
ent shade against the pea-green background, 
namely, white, apple pink, red, and blue. 
Another novelty that further enhanced this 
artistic series consisted of shadows which 
had been painted on the flanking concave 
background; these shadows were evidently 
achieved by putting a spotlight behind the 
mannequin to create the outline on the walls 
and then this was filled in with a deeper 
tone, within the outline—a neat trick and 
an easy one to do. The copy of these win- 
dows all read: “Bare, brief and beautiful; 
look your coolest this summer.” 





Ray Bianchi, who believes in doing a 
thing well at Goldblatt’s, featured huge 
bales of cotton, some hung with ropes, oth- 
ers setting on the floor partly opened to 
hold a seated mannequin, in his grand series 
for Cotton week. The copy read: “Bales 
and Bales of cotton dresses for cool-to-be 
Misses.” Each window was carried out in 
an identical theme which the photograph 
shows. 





Amidst a setting made up of cedar trees, 
rock garden, Victory garden, and a picnic 





wth table, Bianchi featured play clothes in his 
site large corner window with this dramatic 
rum.” copy: 3e attractive while you're active; 
were  ‘tyles that keep you pretty when you golf, 
haae. play tennis, garden or just picnic.” This 
seit lisplay is not pictured. 

ya pier Goldblatt’s Father’s day series was hinged 
tured # on the famous Gaar Williams cartoons fea- 


tured in a local paper. Each cartoon, 
State i deckle edged, was placed off-center in each 
splay § window; this well-known strip, recognized 
ellent # by all Chicagoans, played a very engaging 
on @@ part in the series. Typical copy in a slipper 
Cupid # window read: “Remember—Dad will bless 





om 4@@ your thoughtfulness every time he slips his 
rletan Mi feet into solid foot ease.” 
reless 7 
vndisey 5am Blum at the Fair executed a repro- 
more uction of a shirt department in one ot 
store fm °'S State street windows to dramatize this 
merchandise. This display used three mas- 
sieved line mannequins—one a clerk behind the 
res as fy counter, the other two on the outside of the 
oauzeig counter inspecting the merchandise. This 
sensefg cP¢ Of setting is easily achieved with cast- 
reser-y’ Counters and cases which most stores 
ittingag “@tehouse, and is always a refreshing way 
ut the dramatize merchandise when such props 
| copra” available. 
per-@ The following displays are not illustrated. 
ward The Fair Store’s corner window featured 
lunior cottons against a heavy composition 
ed UMM rick design covering used widely by many 
se'@iome owners. This was painted white. 
gainst the brick effect were large flower 
The group from a novel cutout wallpaper. The 
y by Mlvor of rock was edged with scatter grass. 
. left e copy reads: “Juniors, coming your way, 
Pirie otton landslide —here they come — the 
jin is larkling new cottons you'll wear from now 
nent. ll next September. Stop in on our new 
rp. A. tton Corner.’ ”’ 














—For "Sunbeam 


—These two displays obtained their effect through the use of a patented mirror arrangement. 
actually used, although eight appear visible. . 
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pended from above. 









Accent On... 
SETTING 


Fashions,’’ Vollmer used a novel displayer consisting of a gnarled tree laden 
with a flower garland and bedecked with ribbon— 





In the one of the bride, only one mannequin was 
. . In the same manner, only one figure displayed bridal lingerie, and but two garlands were sus- 
All displays on this page are by Lawrence Vollmer, J. N. Adam & Co., Buffalo— 


JUNE, 1944 











through novelty, richness of treatment, nat 
uralness, originality of ideas, and in othe 
ways with which we are all familiar, son 
of them being natural combinations of tl 
factors mentioned above. 


The three displays pictured here, all tl 


work of Lawrence Vollmer, J. N. Adam & 


Co., Buffalo, produced excellent results an 
largely because .of the treatment given t 
settings. 

In the first, the one for bridal lingers 
Vollmer used a patented mirror arrange 
ment. Placed before it was a single mann 
quin (the one shown with its back to t 
observer) which was increased by the mi 
rors to eight figures around the full cr 
cumference of a circle and displaying ever 
angle of the merchandise. Two garlands 
ending in what appeared to be over-size 1! 
verted lilies-of-the-valley, became sixteen 
the mirrored reflections. 


Mirrors were also used for the wedding 


gown display. This was flanked by ornat 
pedestals holding old-fashioned lamps, wh! 
around each pedestal hovered two dove 
done in paper sculpture. Card copy: 
love and to cherish . . . and to rememb 
your wonderful wedding day.” 

In the third display the window we 
“closed down” with heavy swags at rig 
and left. To tie in with the card coj 
of “JN’s Blossoms forth with Sunbea 
Fashions” the only decorative featur 


rn 


an unusual table whose support was 10! 


+ 


by a reproduction of a section of a tl 
whose cut-off branches formed the les 
On top of the unit rested accessories an 

large basket replete with sprays of natu 

leaves and flowers. 


Thus in these three displays the settims 
involved novelty, simplicity, ornateness 


each factor contributing its part 





the displays the successes they wert 


























Display settings have the ability to estab- 
lish a mood within the shopper—to impres: 








JU. 
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| Sales making DISPLAY 
FOR THE CLOTHES OF TODAY 


Now is the ideal time to make full use of the right kind of dis- 
play, and to get display units in good spots throughout your 
store. Darling suggests these timely forms, and can make good 
delivery if you order Now. L. A. Darling Company, Bronson, Mich. 
New York Office and Display Rooms, 735 Marbridge Building. 


DARLING 


The Name To Think Of FIRST In Display 


944 B yuUNE, 1944 








was 
SuUS- 


1498W 


Men’s Sweater, Slack 
and Work Suit 
Displayer 


estab- & 
npres: & 
t, nat- 






% Darling’s Metal Plant at Bronson 
Flies the Army-Navy “E” Flag for 
Excellence in War Production. 


A durable papier-mache shell 
form with full rounded shoul- 
ders. Wood draping stand 
displays trousers or slacks. 
Form is adjustable on the 
upright. Bimini patch finish. 
Complete Form and Stand, 


$690 


ill the 
lam \ 
ts an 
en th 






geri 
range 
nanne 





1525W 
Popular Ladies’ 


NEW SHELL 
FORM 
1540W 


New long slack and work 
suit form with 3/4 rounded 
shoulders and extended hip. 
Shell papier-mache construction. Ideal for belted 





pe Slack Suit Form 


— In smart stores everywhere, 
you'll see this form in use 
today. Papier-mache shell 
construction with full rounded shoulders. 





Wood draping shows slacks or skirts. 
Form is adjustable on the upright. Bimini 
patch finish. Complete Form and Stand, 


$600 





garments or tuck-in waists. Designed for ladies’ 
work suits. Form is adjustable on the upright. 
Bimini patch finish. Complete Form and Stand, 


$600 






Small Store 
Problems 


Margaret Neal, in charge of display for 
Mayer & Schmidt, Tyler, Texas, describes 
some of the problems of the combination 
job in a small city. Her displays at the 
right are evidence that windows can be 
good regardless of size of store or city. 


DISPLAY WORLD to 
give a brief outline of how display is han 
and at the 
risk of the routine of the thing becoming 


I am asked by 


dled in our East Texas store, 
boring, I shall give a summary of a typical 
week, 

As displayman (or displady, rather) card 
manager in a de- 
partment store with fourteen windows and 
500 inches of take care of 
weekly, | am kept quite busy. And lest it 
that modern, well- 
staffed department, you must first envision 


writer and advertising 


advertising to 


be assumed ours is a 
as located in one corner of the 
staffed by three 
capable assistant, 
windows and 


our domicile 


} 


basement. It is persons : 


myself, a and a 


porter 


very 
otherwise 
makes himself generally useful when he is 
available from other departments. 

Since it is in the atmosphere of this base- 
ment that I must gather inspiration and 
execute the settings to try to make mer- 
chandise appear irresistible, you must have 
more of the environment. The basement 
holds the boiler, all extra store stocks, in- 
cluding several stacks of not so delicately 
perfumed cemetery wreaths, with no water 

The place has the atmos- 
loth century underground 
is not animated greatly by a small 
elevator running down to it on one side and 


who cleans 


faucets anywhere. 
phere ot 
and it 


some 


a small door at the end of a narrow 
sage-way at the other. Kids of the 
tomers of the store love this basement. They 
come down and explore, while the elevator 
girl warns them of spooks and_ goblins. 
Adults come only to borrow. Among these 
was the woman who wanted to borrow some 


pas- 


cus- 


of our artificial Easter lilies for atmospheric 
An- 
grass mats for her 
Campfire Girls to eat lunch on; and we are 
regularly 


effect in having her photograph made. 


other wanted some 


asked for the use of mannequin 


wigs. 


Life begins for us on morning 


Monday 


with a change in the three men’s windows. 
\ different treatment is followed here be- 
cause the men’s department likes to 
plenty of merchandise, the opposite of my 
other Monday 
brings a flow of merchandise from the win- 
Sunday 
calls 


show 


policy in windows. also 


dows, doubtless due to window 


shopping. Twenty-five phone from 


department is not uh 


the ready-to-wear 
ir a day 


usual and we average about an hot 
in taking costumes off mannequins and fe 
dressing them. By Monday afternoon, 
have the advertising and window schedules 
then visit the heads of departments tor ™ 
formation about both advertising and wit 
[Continued on page 48] 





UNE 





MOTHER ano DAUGHTER 


NEW MANNEQUINS 
BY e 


Just one group from the Mileo Studios’ new 
line. Market Week, June 26th to 30th, is an 
opportunity to renew your acquaintance with 
Mileo Mannequins — well-made, handsome in 
appearance, artistically conceived, AND they 
sell merchandise. 


War Bonds 
AND 
BUY MORE 


Keep Your ( # 
ee 


P.C. MILEO 


°7 W. 36th Street: NEW YORK,N.Y 
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Think this over 





ME BY FRANK G. BINGHAM 


The Fifth War Loan drive is on! I hope 
your window or windows are in and doing 
a tremendous selling job in your community. 
The displays in your store front are vital 
to the this drive. Not to enter 
this campaign with window displays to sell 
Bonds is like a soldier going AWOL in the 
midst of a battle or a war worker taking 
time out to paint his house. Every merchant 
should feel it is his moral obligation to 
devote space to this drive and every display 
person should get behind the effort to in- 
stall the best possible displays he or she 
This is one of the biggest tasks 
profession has been offered to 


success of 


can create. 
the display 
help win the war. 

Any merchant who fails to give over 
space to this event after his display man- 
ager has requested it is, in my opinion, put- 
ting his own selfish gains ahead of young 
American blood. That American blood that 
is being given for him now has in the past 
given him his freedom to earn and 
and invest in his store. It has given him 
the freedom to build and plan, and to reap 
profits from his investment. It has given 
him the freedom to take a chance and go 
into business. It has given him everything 
that makes life worth living. America is 
only asking for a Bond window or windows 
in your front! Not one window the 
first week- then let the other 
down the street do the rest—but a series of 


Save, 


store 
and fellow 
windows that will sustain this buying urge 
until the 
scribed. 


quota in your city 1s over-sub- 


New York and Chicago will be the scenes 
of many ideas for fall and Christmas 
when the manufacturers unveil their lines 
during the two Display Market weeks to 
perhaps the largest crowds in the history 
of display. Everybody is going to one or 
the other of the cities and many hundreds 
attend both This, | 
believe, shows the trend that is gaining rap- 


new 


are going to shows. 
idly throughout the country to recognize the 
importance of display in the retail picture. 
With newspaper and radio time 
hard to get, the retailer has discovered that 
his best and most valuable medium is 
play, both and interior. 


space cut 


dis- 
window 
A monthly bulletin’ called “Sell—A 
Monthly Nudge,” published by newspapers 
in Nashville, Tenn., took exception to Al 
Bliss’s article in DISPLAY WORLD when 
he suggested that stores make an effort to 
assemble data so that the dollar they spend 
to appeal to window traffic has a more in- 
telligent relationship to the dollar 
spend on newspaper advertising. 


they 


The bulletin answered Bliss like this: 

“Al Bliss makes an interesting attempt 
to compare window traffic and newspaper 
readership as a means of basing appropria- 
tions for display. Truth is, of course, that 
at least 85 per cent of window traffic (based 
on break-down of retail advertising bud- 
gets) is brought to town by newspaper ad- 
vertising. It’s like comparing the cost of 
a locomotive with that of the coaches. No 
matter how much or how little you spend 
on the until the locomotive takes 
hold, you don’t get anywhere.” 

I quote in part Al answer to the 
above: 


“May I 


coaches, 
Bliss’s 


hazard the opinion that your 
‘Monthly Nudge’ missed the point of my 
humble appeal . . . an appeal for more 
knowledge relating to the display function 
with the object to produce greater revenue 
for the retailer. Rather than compete with 
the newspaper for the advertising dollar, I 
propose we embalm some of our atrophied or 
stubborn archaic ‘facts’ and unearth knowl- 
edge that will increase income for the re- 
tailer, resulting in a kindred 
the total advertising dollar for all of us.” 


increase of 


(The following was written before news 
broke of the invasion.) 

Many display departments on an hour’s 
notice are ready to install D-Day displays 


when the invasion strikes. These displays 
should be done with care and with all re- 
actions of the public weighed with caution 


before they are unveiled. The las 
graph of a recent N. R. D. G. A. 
says: 

“We believe that with the long 
of preparation our military lead 
had, and with the wider knowledge 
ditions within the ‘fortress of 
which they have, there is not likel, 
anything like a catastrophe. Howey: 
under the best auspices, there probably yi 
be heavy casualties, and solemn contempla. 
tion of the sacrifices made by our men an/ 
their families should not be disturbed }y 
the raucous notes of stores frantically a¢. 
vertising for business. While this dread. 
ful affair is under way, the attitude of ever 
business should be akin to the behavior oj 
a man in church.” 


Wordisplays: An old Chinese proverff 
says: “A picture is worth a_ thousan( 
words,” so this month I take this wisdom t 
heart and present a picture of the displadied 
of Milwaukee. First row: June Gauge 
Smartwear; Elaine Ewig, Boston Store; Dd 
Ott, Boston Store; Margaret Wolff, Smart 
wear; Dorothy Kuklinski, W. T. Granf 
Company; Irene Maloney, Schuster’s; Loi 
Klug, Schuster’s; Shirley Denning, Schws- 
ter’s. 

Second row: Johanna Hoefer, Bostor 
Store; Jeanette Paskey, Boston Store; Ber: 
nadette Riemer, Schuster’s; Shirley Daniel 
Ward & Kennedy's; Rubyann Mrawik 
Sears; Bernice Wade, Gimbel’s; Mary Ber§ 
trand, Gimbel’s; Marge Kennedy, Gimbels} 

Top row: Larry Glaser, Smartwear; Ps 
tricia Weldon, Schuster’s; Jeanne Campbell 
Schuster’s; Sylvia Knutzen, Schuster’ 
Marie Dietz, Schuster’s; Bernice Kersten 
Schuster’s; Dorothy Phillips, Schuster’ 
Marion Dencker, Schuster’s, and Pear 
Morse, Schuster’s. 

This is a lovely group of “Able Grables 
and thanks to Jeannette Paskey, secretary 0 
the Milwaukee Display Club, for her effort 
in getting these 20-20 displadies together tor 
this picture. Thanks, too, to all the others 
for adding glamour to my column in thi 
romantic month of June. 
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ONE OF A SERIES OF 10 “COLOR-FULL 
CUT-OUTS”. PROCESSED IN MANY COL- 
ORS ON STURDY CARDBOARD. PRICE 
$3.75 EACH—DIE-CUT AS SHOWN. 
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ONE OF A SERIES OF 18 BEAUTIFUL 
PANELS PROCESSED IN GORGEOUS 
MULTI - COLOR ON SEAMLESS PAPER. 
SIZE 36” x. 48” @ $3.50 EACH AND 
48” x 60” @ $4.95 EACH. STREAMERS 
50¢ AND $1.35 EACH. 
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A COPY OF 
“DISPLAY IDEAS for FALL” 


irables 
etary | 
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ther for 
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20 pages illustrating ALL the latest Arrow products 
. . . SOME IN ACTUAL COLORS! How to use them... 
more than 50 different ideas sketched by Mr. Louis 
Gehring, national display consultant. 


PERMA-TILES . . . THE LATEST DISPLAY 
SENSATION! 29 DIFFERENT COLORS 
AND SUBJECTS . . . 50c AND 60c EACH. 


| 
. 
] 
| 








* Write your Arrow Distributor for your free copy of 
“DISPLAY IDEAS FOR FALL’’—today! 


© AMERICA’S FINEST DISPLAY DISTRIBUTORS WILL 
BE PROUD TO SHOW YOU THE LATEST ARROW 
©] \  propucts. ASK TO SEE THEM DURING CHICAGO 
o | AND NEW YORK DISPLAY MARKET WEEKS. 


! A Z | 
THE NEW AND IMPROVED — 
SUPERB FULL-VUE HI-BOYS. 
2 BEAUTIFUL STYLES 
... 3 PRACTICAL SIZES... , 


$5.95 . .$8.75 . .$11.50 EACH. 
dA 
DISPLAY CREATORS Keoealing & fate (2 


MANUFACTURERS 





% 37 NORTH 7th STREET 
hy PHILADELPHIA 6, PENNSYLVANIA 
ay 


5 G 
AB ws 
“F 70 Berten st 











KLEER-VUE GLASS TOP TABLES . . . ONE 
OF OUR LATEST SUPERB DISPLAYERS 
... 3SIZES ... $11.25... $14.25... 
17.25 EACH, 














DISTRIBUTORS THROUGHOUT THE U.S. AND CANADA 








DISPLAY WORLD 


By G. E. SATTERLEE 


LUNE, 


—In the display at the left, the ornamental 


1944 


lamps and tables are really cut out of ™%-inch 
wallboard. ... Above, flower pots and gnarled J 


branches from the back yard make effective [ 


display props— 


-r-e-t-c-h-i-n-g THE BUDGET 


Lansing Dry Goods Company, Lansing, Mich. 


This article is primarily addressed to the 
displaymen of smaller communities, although 
it may have interest for many others in the 
field of display. It deals with some of the 
restrictions wartime encoun- 
tered, and gives a couple of examples of 


display has 
how these handicaps can be overcome. 

In one way, the flood of priorities which 
followed our entry into the war, the trans- 
portation difficulties, and the shortage of 
manpower have been good for display. They 
have taught us to be ingenious, to 
think things through, to rely more on our 
own efforts rather than on buying too many 
“ready-made” display backgrounds = and 
properties. 


more 


During the past year or so I have paid 
particular attention to the effect of war on 
display, and have found that while 
windows became shabby and were 
done, others have gained an added beauty 
and think the following 
paragraphs will show the reader why some 
retail displays—particularly in small towns 
—have benefitted, in spite of budgets that 


some 
poorly 


sales appeal. | 


may have been cut to fit wartime restric- 
tions. 
When a drastic budget cut is put into 


effect, as was our case, at first the bottom 
seems to drop out of everything. It is a 
hard problem, that of maintaining consist- 
ently good displays on a decreased appro- 
This met it. 

After racking our brains to find new ways 
and means of getting display material we 
the best follow is the 


priation. is how we 


decided course to 


simple one of “staying as close to home as 
possible.” It is literally true that some of 
the best displays you can have are to be 
found in your own back yard. For example, 
take the illustration of the display for mil- 
linery. The idea originated with the thought 
of the great quantity of flowered hats being 
shown this year. Three flowerpots of vari- 
ous sizes were purchased; price, 49 cents 


each. Gathered from the back yard were 
three gnarled branches 3 feet in length. 
These were wrapped with 1%-inch crepe 


paper in a shade of pastel blue and an- 
chored in the pots with tinted plaster of 
Paris. At the top of the branch most suited 
for the purpose was anchored an egg-shaped 
ball of paper, also wrapped with crepe and 
bound with common cotton string. The hats 
were placed as shown, and three other pots 
arranged around the base held hands ap- 
parently reaching toward the millinery. 
Certain types of wallboard can still be 
purchased without priority, and one problem 
was solved for me by this simple medium. 
The entrance to our most prominent win- 
dow is only 1% feet wide. To obtain a 
modern salon effect it was necessary to use 
two wall tables and two lamps of modern 
design. It was impossible to buy these 
articles on my budget, and of course this 
impossibility made them even more neces- 
sary. So I designed the tables and lamps 
to suit the purpose, cutting them from 
44-inch wallboard and painting them as de- 
sired. This not only made it possible for 
me to have these properties but also to get 
them into the window after they were on 


hand. The resulting display is seen in t 
illustration at the upper left. 

Other unusual props are obtainable 
much the same way. As an example, kno\ 
ing the appeal of antiques to the femini 
eye, and being interested in antiques pe 
sonally, I haunted my favorite spots whe 
they can be bought. I purchased or b 
rowed a sufficient number of the finest mi 
glass-lattice edge plates in the communi 


They were then used as an “eye-catcher” | 


a fashion window in which coats and su 
of light pastel blue were displayed. 7 


copy read: “Color borrowed from gran 
mother’s Sunday best. That sub! 
blue you have so often admired. .. . 0! 
fashioned prices, too.” The plates we 


augmented with an old “crank type” te! 
phone purchased at the price of $3; th 
painted in light bright pastels 4 
given card copy based around the ther 
of “The First Call.” 

Another problem we have to face now 
days is that of lighting, since many C04 
munities now request a minimum of ele 
tricity for display purposes. This is rea! 
not a problem at all, but a great help 
making dramatic and effective <ispla! 
Spotlights are the answer, used either ft 
above or below. Many excellent eticcts 
be achieved by experimenting w the 
and of course color screens offer ma 
possibilities in that connection. 


was 








On the whole, we believe that display 4 
displaymen will both be better in the | 
run for the small handicaps which we 
now meet and overcome. 
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SIZE: 132" leng 


DIE CUT SCROLL UNITS BAR-8 


ATTENTION JOBBERS: 
DIE CUT LEAF CLUSTERS LC.8 


NEW YOUTH HEAD CUTOUTS FALL EASELED CUTOUTS FCO-8A 
HSH-8 


DIE CUT FENCE SECTIONS FS-8 
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35 EAST 20th ST., NEW YORK, 3, N. Y. 
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Displays By... 
McWILLIAMS 


—These displays are representative of the work of 
Hugh McWilliams, of The Vogue, San Antonio, and 
show his skillful use of contrast. . . . The window at 
the upper left featured a flower garlanded bed to 
tie in with the card copy: "Of such lovely hats as 
these are dreams made." ... Upper right, for "Cupid 
Red... . Left center, for the San Antonio Symphony 
Society. . . . Lower left, for the store's new Patio 


Shop. . . . Below, "Your key to the smartest fashions'"— 
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FREDERIC SHIPMAN, Inventor and Manager 


of the 


“NEW USE OF MIRRORS” 


Will Be at the MARKET WEEKS of Chicago and New York 


Morrison Hotel, Chicago Hotel Pennsylvania, New York 
JUNE 21-24 JUNE 26-30 


Where he will demonstrate models of the new and amazing Patented Mirror Display Devices 
and will meet present Franchise Holders and arrange for others. 


In the above display, by E. Lawrence Vollmer, J. N. Adam & Co., Buffalo, only one figure was used. 
AVAILABLE BY EXCLUSIVE FRANCHISE TO ONE STORE IN EACH CITY 


Franchises already negotiated with the following stores: 
Lord & Taylor, New York J. N. Adam & Co., Buffalo 
Frederick Loeser & Co., Brooklyn T. Eaton Co., Ltd., Toronto 
Carson Pirie Scott & Co., Chicago The Higbee Co., Cleveland 
Jordan Marsh Company, Boston Scruggs- Vandervoort-Barney, Inc., St. Louis 
J. L. Hudson Co., Detroit L. Strauss & Co., Inc., Indianapolis 
John Shillito Co., Cincinnati Gimbel Bros., Pittsburgh 
Ed. Schuster & Co., Milwaukee 





SENSATIONAL EFFECTS FOR CHRISTMAS DISPLAYS 
Amazing and dramatic ideas for Christmas Displays, possible only by "THE NEW USE OF MIRRORS," 


can make your store the talk of the town. Arrange at once to get the franchise for your store. 











For terms write to 


HOTEL BRISTOL, 135 WEST 48th STREET 
FREDERIC SHIPMAN NEW YORK CITY 19 









DISPLAY 


... on and off the record 








—This odd mixture of curly blonde locks, 
big cigar, and a child's mannequin only 
goes to show that even twenty-five years 
in the display fixture business haven't 
ruined George Kelly's love for a joke. 
The last ten years of that quarter- 
century have been with The Hecht Fix- 
ture Company, Chicago, where George 
continues to enjoy life with a zest that 
is all his own— 








—This picture was taken on top of the store building of 
Frederick & Nelson, Seattle, and shows Adrian Delsman 
(second from the right), display director, and his three 
assistants. Left to right, J. T. Sjursen, window display man- 
ager; J. Howard Schneider, interior display manager; Dels- 
man, and Joe A. Berney, shop production manager— 





—lIntroducing Robert A. Altman, display manager for 
Damon's, Inc., Mason City, lowa, as he appeared while in 
service with the 405th Engineers at Camp Breckenridge, 
Kentucky. Now that he is no longer in the army, Altman 
has time for his hobby as a stamp collector, and would 
like to hear from other displaymen interested in philately— 





—Renewing their acquaintance with { 
good earth are W. L. Stensgaard, le 
and J. H. Brewer, at the latter's ran 
twenty miles from Bullock's, Los Angel 
where Brewer does one of the country 
top display jobs. Stensgaard is head 
the Chicago and New York firm of | 
same name. He reports that Mr. of 
Mrs. Brewer raise lemons, oranges, ov 
cados, olives, camelias, gardenias—o 

three sons— 








ae-7, 


—'"'Say 'Ah'!"" said George Messmore, and the semi-finished 

platabelidon obliged. This shovel-jawed elephant was only 

one of many fully animated beasts constructed by Messmore 

& Damon, New York City, to send chills up the spines of 

visitors to ‘The World a Million Years Ago," a feature of 

the Chicago World's Fair, and for motion picture produc- 
tions— 





—And this is Isobel Worsley, formerly 
display manager for Nightingale's, To- 
peka, and now in charge of display for 
Seidenbach's, Tulsa. She admits to a 
sense of humor, a liking for good books, 
and prefers swing music to classical— 





—At the recent opening of the redecorated showroe 

Garrison-Wagner Company, St. Louis; extreme right! 

Estes, president, St. Louis Display Guild; extreme |e 

Gallagher, Guild secretary; second from right, Geer 

Wagner; center, |. T. Vierheller, vice-president, Ge 

Wagner; second from left, Leslie Wipperman, assist 
Mr. Wagner— 
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Write your ideas 


RULES: on this coupo™ 
during New York Market 3 
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IN PERSON at our showrooms 
mail are & igi 


Week. Entries by 
1 should ¥ 
























prizes only: 
Coronet believes that display men who handle mannequins © 
here? determine the new features and ; provements in the Coronet post 
rs ran war manne uin. We look forward to your § ecitic, constructive iaeas- 
Angel q Pp 
per tas « * ee $100.00 War Bond 4 
7 PRIZES 
ag Second ee 7 $50.00 War Bond i. 
yes, av 3rd, Ath and oe . eee ‘ $25.00 War Bonds y ? 
—" Valuable souvenirs given to all who present entries 1” person. Ay 
R.C. KASH, Editor, Display World, Cincinnath ia 
JUDGES ¥. VILLELA. B- Altman & Co. New York 3 
GEORGE WELLS, James McCreery & Co. New York +e 
sYD MESSER, Display Equipment Corp. New York City E 
nue DISPLAY {PMENT C RPORATION vz 
147 weEsT 3778 STREET: NEW yoRK NEW yoRK 
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Winners will be announced in the 
July issue of Display World. All 
decisions will be (inal. Name...... 
ie Fir 
Address. Le )) 
eee eee ee 
oe 2 °° State ar 
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cohen ce Hew York pe oa Mannequins and Coronet Wigs 
flay Market W. 
June 26-30 
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J.A.D. News... 








The International Association of Display 
is all set for the educational conference to 
be held in Chicago during Display Market 
week, June 21-24. The St. Louis Display 
Club, the Southern Display Association, the 
Chicago Club, and the National 
Association of Display Industries have 
united their efforts to help make this meet- 
ing a success. This, we believe, is evidence 
that complete harmony and cooperation has 
been achieved, and that these four groups 
definitely recognize the fact that display is 


Display 


marching onward to greater heights, and 
have united with one mind, one aim, and 
one purpose .. . success. 

The I. A. D. is all set to hold its 46th 


annual meeting at the Hotel Morrison, June 
21, 22, 23, in Chicago. Reports from all 
four the country indicate that 
there will be an excellent attendance. Miss 
Kaye, convention director at the Morrison, 


corners of 


reveals that hotel registrations have been 
coming in very fast. 
Because of the importance of display 


during a wartime period, the program for 
this meeting has been streamlined and de- 
signed to be practically all business. So 
many perplexing problems confront the as- 
that a many of the past 
practised as former meetings, 
will have to be eliminated. The 
that have been arranged will be constructive, 
educational measure an at- 
tempt at solving some of the grave problems 
affecting our Considering the 
short time allotted for the arranging of this 
meeting, every effort been made to 
develop what we believe is a very fine pro- 
gram. This meeting, being the first that the 
I. A. D. is conducting on its own initiative, 
should open the avenue of ideas on how to 
better all future meetings. 

Added interest at this meeting will be the 
attractive exhibits of the Chicago Display 
Market week, conducted under the auspices 
of the National Association of Display In- 
dustries. These two bodies (the N. A. D. LI. 
and the I. A. 
distinct units so far 
concerned, but the each 
closely related to those of the other that it 


sociation great 
procedures, 
sessions 


and in a great 


profession. 


has 


1D.) are entirely separate and 
as internal affairs are 


interests of are so 


is believed the meeting will be of great 
benefit to both, The visiting displaymen 
will be able to attend the conference and, 


at the same time, shop for their fall and 
Christmas displays. 

We have received from more than 200 dis- 
playmen, in all the country, a 
most encouraging response to our sugges- 
tion that displadies and displaymen send in 
the questions they want answered by the 
board of experts on the display quiz pro- 
the questions are 
good and should help to solve a great many 
problems the display field is facing today. 
The board of experts’ panel numbers ten 
persons. Two groups have been set up, 
five to represent the N. A. D. I. group, and 


sections of 


gram. Some oft very 





By C. H. FADEM SE SER RRO RE 


Publicity Director 


five to represent the I. A. D. group. A mas- 
ter of ceremonies of top-ranking calibre will 
fire questions at the board. Questions may 
also be asked from the floor. This should 
present an interesting and educational ses- 
sion. 

A fast-moving demonstration by the St. 
Louis Display Guild will captivate the dele- 





EDUCATIONAL CONFERENCE 
Hotel Morrison, June 21, 22, 23 


PROGRAM 


Carl V. Haecker Conference Speaker 
C. H. Fadem Conference Chairman 
Dave Estes and Frank Whitelam 
Co-Chairmen 
Wednesday, 9 A. M., June 21 
Mezzanine 
10 A. M. 


Officers’ and directors’ board meeting 


Visit N. A. D. I. Exhibits 


Wednesday Afternoon, 2 P. M., June 21 
Carl V. Haecker 
Mayor Kelly Welcome Address 
Tobe Stanley. .N. A. D. I. Welcome Address 
Ray W. Parks, President I. A. D... Response 
R. C. Kash Address 
Lolita Staines The Woman’s Side 
St. Louis Display Guild “Postwar 

Display Surprise’—Sid Durham, M. C. 
Southern Display Association will present 

an educational postwar demonstration 


Registration Floor 


Speaker 


Ed Pulte U. S. Treasury Department 
“The Displayman and His War Bond 
Job,” important information regarding 
the Sixth War Loan Bond drive 

R. C. Kash will report on the National 
Fifth War Loan display contest being 
jointly conducted by the N. A. D. I. and 
DISPLAY WORLD 

Thursday, 9:30 A. M., June 22 
Carl V. Haecker Speaker 
Election ot officers and directors. Only 


in good standing may attend 
this meeting 


members 


Thursday Afternoon 
Given over to the visiting of the N. A. D. I. 
Exhibits 
Thursday Evening, 8 P. M., Casino Room 
Carl V. Haecker, Trowbridge Stanley 
Speakers 
In conjunction with the N. A. D. I. the 
Display Club will present an 
interesting “Display Sketch” 
9 P. M. 
I. A. D. Display Quiz...Sid Durham, M. C. 
The Board of Experts has been divided 
into two panel groups; Sid Durham will 
ask questions; questions may 
asked from the floor 


Chicago 


also be 








gates with their one-hour “Display Sur- 
prise” that will unfold a few new twists on 
postwar ideas. Sid Durham, display direc- 
tor for Ely & Walker Dry Goods Company, 
St. Louis, who knows how to “pitch,” as it 
is said in radio, will handle the hour oi 
“Display Surprise.’ You can look forward 
to a combination of display ideas that will 
grip the attention of every delegate attend- 
ing this session. 

Carl V. Haecker, assistant sales promo- 
tion manager for the W. T. Grant Com- 
pany, New York City, will be conference 
speaker. He will call the meeting to order, 
and from then on will introduce the speak- 
ers and the many other participants who 
will be ready to do their bit toward making 
this meeting a successful event. 

Mayor Kelly of Chicago will offer his 
welcome, and Trowbridge Stanley, president 
of the L. A. Darling Company, will present 
the keynote address. Ed Pulte of the Treas- 
ury department will deliver a brief message 
on “The Displayman and His War Job,” and 
will also reveal some interesting informa- 
tion about the coming Sixth War Loan 
Bond campaign. R. C. Kash, editor of 
DISPLAY WORLD, will give a short talk 
on a very timely subject, and in closing 
will report on the National Fifth War Loan 
window display contest being jointly con- 
ducted by the N. A. D. I. and DISPLAY 
WORLD. Carl Haecker, one of the truest 
and staunchest friends of the I. A. D. and 
the display profession, will add the display 
touch to this meeting; he will give an in- 
spiring talk on “Tolerance.” 

Since the postwar challenge to people who 
make their livelihood by display 
spans the entire country, it is only logical 
to want to know how this challenge affects 
the individual. An attempt at this is made 
by calling on the Southern Display Associa- 
tion to present a sixty-minute program. Five 
of their members, who represent five differ- 
ent sections of the South, will present an 
interesting sketch on problems that will 
meet the postwar challenge. The five mem- 
bers of the Southern Display Association 
were happy to participate, which is evidence 
of the fact that “to believe in your fellow 
men” is “to help your fellow men.” Ap- 
pearing on the display quiz program, rep- 
resenting the displaymen, will be top-rank- 
ing display experts such as Syl Reiser, Stix 
Baer & Fuller, St. Louis; John Nichols, 
Ernst Kern Company, Detroit; E. A. Oster- 
land, Wm. Taylor’s & Sons, Cleveland; Lo- 
lita Staines, Vandever’s, Tulsa, and Frank 
Whitelam, R. H. Fyfe Company, Detroit. 

Representing the manufacturers will be 
Trowbridge Stanley; George Silvestri, Sil- 
vestri Art Manufacturing Company, Chi- 
cago; W. L. Stensgaard, W. L. Stensgaard & 
Associates, Chicago; Alvin Mendel, Amer- 
ican Fixture & Mfg. Company, St. Louis: 
R. E. McKenzie, Old King Cole, Inc., (an- 

[Continued on page 51] 
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For Fall and Christmas 
ur- § . . . They are yours easily and quickly when you use Flex- 
ic glass . . . the glass that bends. Flexglass is not a paper or a 
e Srey: 
fabric: it is made of real glass—small rectangles or squares 
ny, & 5 & q 
sit & permanently cemented to a stout fabric backing. It is quickly 
F and deftly applied to any smooth surface, straight or curved. 
ar 
vill . . » Flexglass is now available in frost and snow patterns 
- which breathe the spirit of Christmas. And for Fall displays 
Se there are deep, rich colors including red, blue, gold, amethyst 
mi- and gun metal. . . . Three types to choose from: mirror, 
nee opaque, and dewdrop. 
let 
ak- .. . Use Flexglass for ‘window and interior backgrounds, 
vho showcase floors, counter fronts, pedestals —even for store 
ing + ° e 
fronts; Flexglass is water-proof, weather-proof and requires 
his no maintenance. 
lent 
ent 
san This display unit was designed by the display department of Marshall 
age Field & Co., Chicago (John Moss, Jr., display director), for a fur 
and presentation. White Dewdrop Flexglass is used on the curved background. 
ma 
i The Glass That Bends 
an nace 
of 
talk T , ° The squares in this roll of Blue Dew- 
Ing You must see Flexglass for yourself, if drop are 1” x 1”; immediately adjacent 
c 3] < . is a panel of White Mirror Flexglass 
oan possible, for no photograph can pos- igh icine 
ree sibly convey its shimmering beauty. 
ter Plan now to visit our showrooms when 
and you are in New York for Display 
ray Market Week, June 26-30. 
in- 
who — 
This shows a close-up of the pattern of Amethyst Dewdrop 
play Flexglass . . . but no picture can illustrate its lustrous, 
ical sparkling charm. 
ects 
jade 
cia- 
five 
fer- 
an 
will 
em- What could be more suitable for fur or Christmas dis- 
plays than ‘*Frostflower’’ Flexglass with an authentic, 
tion crystalline frost pattern? Across the bottom of the 
once illustration is shown a roll of Gun Metal . . . ideal for 
' —_—_—_— Autumn displays of all sorts 
ow 
Ap- 
rep- 
ink- WRITE FOR 
Stix 
ols, FREE COLOR CARD 
: " Flexglass and Flexwood (genuine wood, yet it can be wrapped around a pencil) 
-ank are manufactured and marketed jointly by United States Plywood Corporation 
it and The Mengel Company. 
be 
Sil- 
1& 
i a e e NEW YORK I!7 
i 
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Christmas Customs 
... In Other Countries 


By EDWARD SCATHEN 


This article is presented as an aid to those who wish to portray 
Christmas customs in other lands in their holiday displays. Originally 
published in The FTD News, it will appear in two installments. 


moments at the 
the smaller 


for a few 
celebrations of 


ET us look 
Christmas 
European countries, considered with- 
reference to the war's dislocations. 
These celebrations contain many features 
that look strange to us—as ours must look 


out 


to them. But even a superficial examination 
of regional 
nary vitality of the Christmas festival. You 
can not help being it, and 
somehow made happy and certain that man- 
kind will celebrate Christmas for many gen- 
erations. 

In Czechoslovakia it is well known that 
on December 6 St. Nicholas descends from 
heaven on a golden rope, and goes about 
rewarding good children and punishing the 
bad ones. It is generally the village school- 
master who impersonates the saint, since he 
knows the children so well. He is dressed 
as a bishop (St. Nicholas is said to have 
been bishop of Myra, in Lycia, at the be- 
ginning of the fourth century), and comes 
accompanied by an angel and a devil. 

When the children of some villages hear 
him coming, they rush to the. table and 
start saying their prayers. Much depends 
upon their memories at that moment, for if 
they fail, the good saint may beckon to 
the minor devil who waits in the back- 
ground, rather than to the angel. But there 
is always a smile behind the disguise, al- 
though the children may not realize it! And 
if St. Nick doesn’t show up in his bishop's 
robes, the child leaves a stocking or shoe 
near the window for his mysteriously in- 
fallible visit during the night. 

December 24 is a fast day, and in the eve- 


variations shows the extraordi- 


impressed by 


ning there is a meatless feast. Later the 
family gathers round the Christmas tree, 
and the presents are distributed. At mid- 
night there is a mass at the church. But 


earlier in the evening there are fortune tell- 
ing games that seem particularly to inter- 
est the girls. Melted lead or wax is poured 
into water; the shapes formed are 
highly significant. Apples are cut open and 


and 


read. The girls float tiny candles set in 
nutshells upon pans of water. If the shell 
floats to the center, a long trip is to be 


anticipated. Whose candle floats upright 
and longest will have the best husband and 
longest life. The girls also go outside and 
rattle the ice-laden branches of the bushes 
there—preferably lilacs—believing their fu- 
ture husband will come from that direction 
in which the first dog barks. 

Many Americans remember hearing about 
St. Nicholas in their childhood. Perhaps 
most of them had only the vaguest ideas 
about him. He was Santa Claus; and then 
again, he wasn't Santa Claus. Grownups 
weren't very accurate. During a few years 
of his childhood, the youngster might have 
been told to hang up his stocking on a 
certain night early in December, and look- 
ing back, the average man will guess it 
must have been the Eve of St. Nicholas. 
But aside from nuts, candy and fruit, there 
wasn't much in the stocking next morning, 
and the whole overwhelmed by 
the presents of itself. So doth 
old custom pass away. 

We must admit that there is confusion as 
to where Christmas presents come from. 
From Santa Claus? Well, where does he 
come from? When the Dutch settled New 
York, they brought the legend of St. Nich- 
olas with them. A childlike pronunciation 
gradually evolved Santa Claus. Not only 
did the New World climate change his 
name but also his whole appearance. From 
a rather ascetic bishop he became a jolly 
red-cheeked fellow with a gleam of fine 
mischief in his eye. He traded in his gray 
European horse for reindeer and a sleigh. 
For some reason that still keeps historians 
awake nights, he gave up his tributory De- 
cember 6 and began making his visits on 
Christmas eve. After selling himself to 
America he returned to Europe, and prom- 
ises to become the universal Christmas gift 


idea was 
Christmas 


bringer. 

He has done what various legendary char- 
acters have tried to do since the Reforma- 
tion, when in Protestant Germany the Cath- 
olic St. Nicholas lost ground. The Christ 
Child came in place of him, and naturally 


came on Christmas eve. But the Christkind 


was not the child Christ, but rather a mes- 
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senger sent by Him, and was soon repre- 
sented as a girl. 

Then there was Pelznichel, who was pretty 
hard on the children. But his name meant 
actually St. Nicholas wearing furs. And 
there was Knecht Ruprecht. Children in 
many parts of France came to expect their 
presents from Le bon Jesus, or Le’ petit 
Jesus. Kriss Kringle turned up—derived 
no doubt from Christkindlein, the lein being 
merely an affectionate, informal way oi 
saying little. In Switzerland gifts were 
brought by St. Lucy or by Father Christ 
mas; in Poland by the Wise Men, or by 
In Italy frequently by La Befana 
Russia, who 
seth 


the stars. 
an old woman also known in 
refused to go with the Wise Men to 
lehem. 

HUNGARY: In Hungary December 6 is 
still remembered as the original Santa Claus 
day for the children. Saint Nicholas ap 
pears in some villages, and in any event 
never forgets the boots children leave out 
side on the window sill. But when Christ 
mas itself approaches, the church bells ring 
almost continually for two days. On Christ 
mas eve villagers wait for the first star to 
appear in the sky, and then a big meal is 
served. Christmas tree ceremonies and gifts 
usually precede rather than follow this eve 
ning meal. 

At midnight the village folk 
their colorful costumes to the church, which 
in a Hungarian village is usually set on a 
hilltop. It is brilliantly lighted, and the 
mass is celebrated amid a_ profusion of 
flowers and evergreen. 

During the Christmas season gaily dressed 
children go caroling, usually carrying a 
miniature manger or Bethlehem. In many 
villages there are outdoor performances of 
simple religious plays; and on January 6 
the Three Kings follow the star across 
the Hungarian countryside. Saint Sylves- 
ter’s eve—New Year’s eve to us—has a 
special good luck ceremony—simply, touch- 
ing a pig. In the principal restaurants and 
cafes of Budapest a pig is turned loose at 
midnight, and the guests go scrambling after 
it. 

LITHUANIA: In Lithuania they 
watch for that first star on Christmas eve. 
And when it appears each member of the 
family shares his blessed colored waiter 
with everyone else present. Then there is 
a meatless ceremonial meal. Under the 
tablecloth, hay is spread in memory of 

3ethlehem. The churches are decorated 
with evergreens and flowers. Ancient Lith- 
uanian carols are sung. There are no 
Christmas gifts in most sections; the chil- 
dren will have been remembered by an old 
man—doubtless related to Saint Nicholas— 

To commemorate the visit 
of the Three Kings to Bethlehem, three 
crosses of evergreen are fastened to the 
house door. In Czechoslovakia the custom 
in this regard is merely to write their 
initials—CMB—over the door, for Caspar, 
Melchior, and Balthasar. 


POLAND: In 
important and beautiful season. 
a legend that on Christmas 
Jacob's ladder allows the angels to descend 
bringing peace and good will to mankind: 
but only saints can see the ladder. 

[Continued on page 42] 


stream in 


also 


on December 6. 


Poland, Christmas is an 
There 1s 


eve itself, 
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Here’s a 
New Booklet 
with Practical 


Display Ideas 
... Send for 


SOCIATION 


TACOMA, WASHINGTON 


SN ee 





























® This booklet—yours for the asking—covers use; (2) weather-proof exterior type—grade 
the entire field of display and sign work, trade-mark EXT-DFPA—for permanent out- 
giving hundreds of practical examples of the door use. Both types come in various thick- 
way Douglas Fir Plywood can help you plan nesses and in convenient sizes up to 4x8, 
and build attractive, unusual interior and Send for this booklet now and let it help you 
exterior signs and displays. plan your post-war display and sign work. 


© Remember that durable, versatile Douglas - 
Fir Plywood is ideal for all types of signs Douglas Fir Plywood 


and display work. It is light in weight, strong, Association 
and available in large split-proof panels. It Vineme 2, Weihbeaien 
holds nails and screws at the edge without 
danger of splitting, can be bent without break - ictal ital 
ing or cracking, takes any finish easily, quick- standing qualities, Douglas Fir 
ly, attractively and can be worked easily by aus wade Gas bt 
hand or power tools. no longer so urgently needed it 
= again serve you in count- 
ess ways. 


® Douglas Fir Plywood is manufactured in 
two types. (1) Moisture-resistant for indoor 


GENUINE SPECIFY DOUGLAS FIR PLYWOOD 
BY THESE "GRADE TRADE-MARKS” 


Douglas Fir Plywood 


WALLBOARD 
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Here are shown some practical ideas for dressing-up 
tables or counters to make them do a better sales job. 


—In Fig. | is shown a display and service unit which can be 
placed at the ends of tables, counters, or show cases to convert this 
rather static fixture into something more modern and attractive— 


—In Fig. 2 is pictured two of these end units together, to 
form portable, easily moved display units for aisle use— 


—Fig. 3 illustrates how the versatile unit can be used against the 

ends of center shelving. . . . It goes without saying, of course, 

that it is possible to make many different end units, both as to 
design and ultimate uses— 


—Fig. 4, the unit has been converted into a fixture for hanging 
up garments for easier selling and for convenience in handling— 


—Fig. 5 and Fig. 6 show different constructional designs. Your 
own imagination will suggest many others— 
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OAK LEAF 
PINECONE VINE 
No. 424 
Ten 6 in Oak leaves, 
air-brushed in multi- 
colored Fall shades, 
ond eight natural 
Pine Cones assem- 
bled into Vine. Over- 

all size 48 in. 


Price $1.65 Each 






WILD MOUNTAIN ASH—No. 427 
Unusual arrangement of fifty 3 in. 
leaves, air-brushed in multi - colors, 
with twelve natural Pine Cones on 
Bar. Overall size 50 in. 


Price $4.50 Each 





“FACIL-FAB’’ STREAMER—No. D 66 
A beautiful Banner made from lustrous 
“Facil-Fab’’ 6 inch Tricolor (2 inch Red, 
White and Blue stripes) with the words 
“BACK THE ATTACK”, gold tinseled 
thereon. Size: 6 in. x 9 ft. 


Price $1.75 Each 

















te 
SCHOOL DAYS—No. 512 
Wood frame covered with Red Facil 
—with Black flocked stripes. Black 
Facil slate. Separate pencil and 
ruler. 20” x 25”. 


Price $4.95 Each 









DAHLIA ON BAR—No. 420 
Three Yellow Flowers sprayed 
Orange, one 13 in., two 10 in., ar- 
ranged on Bar with six 11 in. leaves, 
air - brushed in multi-colored Fall 
shades. Overall size 56 in. 


Price $7.50 Each 


FACIL FABRICS CO./III 
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WE’RE LOOKING 
FORWARD TO SEEING 
YOU DURING 

NEW YORK 

MARKET WEEK! 














GRAPE LEAF 
SPRAY—No. 425 

Nine 7 in. leaves, air 

brushed in multi- 








SCHOOL HOUSE—No. 513 colored Fall shades, 
Wood frame covered with Gold grouped into attrac- 
Facil—with Red Facil border. Black tive Vine. Overall 
Facil slate. Cut-out school house size 49 in. 
screened in five colors—extending 1 Price $2.25 Each 


inch in front of slate. 18’ x 18”. 
Price $3.95 Each 









GRAPE VINE—No. 423 
Attractive arrangement of fourteen 
5 in. Grape leaves in Wine, and two 
clusters of Light Green Grapes. 
Overall size 48 in. DAHLIA DROP 
Price $4.50 Each No. 442 
Three Yellow Flowers 
sprayed Orange, one 
13 in., two 10 in., as- 
sembled with ten 12 
in. air-brushed multi- 
colored leaves. Over- 
all size 72 in. 


Price $9.95 Each 


















O. lll W. 24th ST., N. Y. 11, N.Y. 
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Title Registered U.S. Patent Office 


Combined with 
MERCHANTS RECORD AND SHOW WINDOW 
Issued on the Fifteenth of Eve ry aRelabial by 
THE DISPLAY PUBLISHING COMPANY 
On talliichinen Clits 


H. C. MENEFEE, President 
NATHAN SILVERBLATT, Se 
R. C. KASH, Edit 





OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufacturer 
and Merchant. 


3. Advancement of the Display Service Business. 


4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display'’s Power in 
Merchandising. 


6. Absolute Independence of Our Editorial 
Columns. 

Vol. XLIV JUNE, 1944 No. 6 

The Fifth War Loan Drive 

Must Have Display's Help 
Representatives of the United States 

Treasury are looking to displaymen tor the 

extra effort which will insure the success 

of the Fifth War Loan drive which started 


a few days ago and continues until July 8. 
F. EK. Pulte, Jr., chief, Retail Stores Section 
of the War Finance Division, said not long 
ago: “We are 


tellows to 


going to have to depend on 
you display help put 
Fitth Wat campaign. We 
let the people know that this drive 1s going 
third fourth 
displays were far short of what they should 


over the 


Loan want to 


on During the and drives, 


have been from the standpoint of quantity. 
Individual stores do good jobs, but we need 
activity. Unless we do 


city-wide display 


something sensational, spectacular, we are 


... We know that 


dramatic and spectacular display has a pow- 


not going to put it over 


erful influence and can be a very vital fac- 


tor in the success of the Fifth War Loan 
campaign.’ 
Sixteen billion dollars must be raised, 


much ot it through sales of Bonds in the 


smaller denominations; such = sales neces- 


woman in the 
is to them that display can 


sarily are to the man and 


street, and it 
appeal most directly 
One will assist in attaining 


MmVasion, 


factor which 
actually in 
Opposed to it is the tact that the 


already bought 


the goal is the now 
progress 
public has 


heavily during 


the four Bond drives preceding the current 
May the total 


their owners” ran 


one. (During amount ot 


Bonds cashed by into 


shametul figures.) There can be no diminu- 
tion of display effort on behalf of the cam 
paign during the next three weeks. On the 
contrary, must through as 


display come 


never betore 


DISPLAY WELD 


One display on view for a week is not 


enough. It has keen suggested that displays 
campaign, 
cnd several varied themes permit the use ot 
without monotony; 
these are (1) military week; (2) women at 
home front: (4) veterans’ 
In addition, Father’s day (June 18) 
end Independence day turnish opportunities 


continue throughout the = entire 


consecutive displays 
war; (3) the 


\\ eek 


tor special high-spot displays. 

From all indications, displaymen will es- 
tablish new records in their support otf the 

Such is the substance of letters 
DISPLAY WORLD from 
part of the nation. Special display arrange- 
made in many cities and 
A number of communities are con- 
behalf of 
Many Bond committees are urg- 
tng displaymen in their cities to create spe- 
cial displays and to enter them in the na- 
tional Fifth War Loan window display con- 
test being National 
\ssociation of Display Industries and DIS- 
PLAY WORLD. 

It is impossible to write of display cou- 
pled with patriotic promotions without re- 
calling the nation-wide Victory Display 
Committee set-up which had its origin two 
with 


promotion. 
reaching every 
ments have been 
towns. 
ducting local display 
the drive. 


contests on 


co-sponsored by the 


Leslie Janes, national dis- 
director for Roebuck & Co., 
Even at this late date 
to remember the skill with which 
worked out the manifold prelimi- 


vears ago, 
play Sears, 
Chicago, at its head. 
it is easy 


Janes 


sUNE, 1944 


} es, established a network of local VI\ 
chairmen to cover the entire country, 
finally turned the entire structure over to 
another administrative group shortly a1 

it Was tunctioning at its best. 


1 


Janes gave unstintedly of his time and 


energy, not to mention more material things, 
and what he did will never be forgotten }y, 
those who had the privilege of working with 
him to some extent, nor by those others who 
realized the enormity of the task he cheer- 
fully undertook and the relative ease with 
which he surmounted the obstacles before 
him. 


The national VDC set-up does not exist 
today; without Janes’ deft touch to guide 
it, and in the hands of those less interested 
in display as a publicity medium, it soon 
ceased to be. Such an organization would 
be of great value just now, when so much 
of the success of the Fifth War Loan drive 
depends on display and with other 
drives to come. 

So it remains for the individual display- 
men to take upon himself the obligation to 
see that his and the stores of 
his community backs the sale of War 
Bonds with every possible bit of 
Half-way measures can not be tol- 
this drive any than they 
excused in the invasion forces 
foot upon the soil of 


store 


display 
space. 
erated in 
could be 


more 


which set France on 


June 6, 





WA448 (WA442) GOVT NL 


OF RETAILERS' 


CERTAINLY APPLIED 





WESTERN 
UNION 


R C KASH DISPLAY WORLD CIN 

THE GREATEST CONTRIBUTION RETAILERS CAN NOW MAKE 
TO AID INVASION IS TO TRY TO DRAMATIZE PUBLIC 
PARTICIPATION IN THIS MOST CRITICAL MOMENT IN 
HISTORY THROUGH INVESTMENT IN BONDS OF THE 
INVASION LOAN. KNOWING YOU HAVE ALREADY PLANNED 
TO PROMOTE FIFTH WAR LOAN TO FULL POWER OF 
YOURSELF AND YOUR ORGANIZATION, MAY I ON BEHALF 
WAR CAMPAIGNS COMMITTEE URGE YOU 
TO SEE THAT THE LAST OUNCE OF EFFORT IS 


WASHINGTON DC 6 
1944 JUN 6 PM 1l 06 





DELOS WALKER 
CHAIRMAN RETAILERS WAR CAMPAIGNS COMMITTEE. 
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oA "NATURAL! (Choice For 
FALL DISPLAYS 


On this page we show a few numbers from our extensive and 
interesting collection of Fall Flower Units featuring RUSTIC, 
HARVEST, WILD LIFE, SPRAY and VINE effects. A complete 
range of interesting subjects for WINDOWS, WALLS, SHOW- 
CASES and POSTS. Let these naturally beautiful units bring 
seasonal beauty to your interior and exterior displays. 


No. 2177 
WINE PRESS 
45 in. high x 
wide. Well constructe 


half-round Wine Press 
Natural stained wood 


Decorated with an 
abundance of Autumr 
leaves and 3 clusters of 
Grapes \ distinctive 
display to lend a real 


Fall atmosphere 


$25.75 Each 





No. 2156 SMALL 
ACORN WALL SET 





ft. overall 9 in. sturdy 
A mm Autumn colored 
leaves. Trimmed with full 
ound Cedar bow tie. A nat 
iral unit, for posts or walls 
Pac ked 2 to a box 
$5.75 Each 
No. 2172 METALLIC GRAPE SET 
7 ft. overall mm olore woo a I 
White standa of wood rope ould "Fis 
full uncl Wit or ( pe nged 
t it " 1 ice Gold I W red 
r r | 1 B il ece 
Vit 1 li ( 
sed 11 1 department 
‘Maharam $41.75 Each 
Car: Fill 
Every 


Write tor Free NEW FALL CATALOG 
Just Off The Press Showing Complete Line 


VISIT OUR NEW YORK AND CHICAGO SHOWROOMS 
DURING MARKET WEEK 


Display 
Need” 


Distributed by 


“The House of Service” 











NEW YORK 19 — 130 


$14.00 Each 





CHICAGO — 6 EAST LAKE ST. 
LOS ANGELES—819 SANTEE ST. 


MFG. BY SELECT FLOWER & DISPLAY CO.., 


No. 2195 No. 2197 

OWL SITTING 

Realistic full round SQUIRREL 
Owl Stands 15 ae FABRIC CORPORATION. R ealiet; = 


WEST 46TH ST. ll. Full round 
$13.25 Each 


149 W. 24TH ST., N. Y. II, N.Y. 
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| [ A | latest releases; last night they showed Mary 
OUR ENTIRE LINE OF | o | Carr in “Over the Hill to the Poorhous 
.. Things in general seem to be OK, but 
MA Rd N i Q U j Al & I miss home very much and sure wish the ‘d 
| bring this mess to a head so that I cold 
NOW | | get back in my old harness and prance up 
READY! i and down State street again.—Pvt. Walter 
F,. Kramer, 36765226, A.P.O. 7511 care Pust- 
The popular- master, New York City. 
ity of our high- (The many friends of “Wally” Kramer, | 
class manne- | manager of the Chicago showrooms of Gar- | 


Got both your letters and the January 
and February issues of DISPLAY WORLD 
last week just before we started on the 
biggest invasion we have ever tackled in 
the Southwest Pacific. It happened vyester- 
day (April 22) and was a huge success. This 
time it was in old Dutch territory. We 
caught them by complete surprise and went 
in with very little opposition. 

If ever anyone wants a thrill they will 
never forget, it’s watching the initial bom- 
bardment of a beach. Then our planes come 
in and strafe and bomb, covering the land- 


quins is well 
known through- 
out the country. 


rison-Wagner Company prior to his induc- 
tion into the army, will be delighted to read 
the following letter from him, written from 
In spite of India.—Editor.) 
the tremendous 
demand we 
have main- 
tained our fine 
quality and 


I should never have given in that day 
when they asked me to walk that plank. 
But I did and here I am in faraway India. 
It was a big scow they put us on, and I 
fast delivery thought sure they'd make us row the damned 
service to our thing across. However, all during the rather 
vast clientele. | quiet voyage I saw no sign of oars. We 
did see a few whales, many fish, occasional 





You are cor- 





dially invited | planes and boats, and some destroyers. Must | . r 4 <a 
al o , o ¢ » 1 eIr 
to visit our | have all been friendly, because when I hit ing ns sect — o em a oe 
showrooms for | terra firma I felt myself and it was I all a rs SCOUTING pare : om vipat - 
the Display | eiadek: aid teemhe ail. eral locate their points of resistance and when 
Market Week A le 7 " their reports come back the fun really be- 
—June 26 - 30. AS soon as we 11 por 1ese fi or ia gins. They get a blasting they will never 

1944 sneakers” had their hands out. Bakshis, | 5,5, 

° satay 6 orget. 
sahib,” is what they say all day long, and These Japs are hell when they have 0 
. ee imei ‘se Japs are he e *-y have things 
Write for Photos Today that means, “Got a handout, sucker? So : y 


their own way, but given any kind of oppo- 


what, I'm a big shot and toss them a couple me : 
sition they become very demoralized and 


DISPLAY MANNE UIN Inc. | of annas. To them that’s a day’s pay, but 
f 
257 West 17th Street NEW YORK for my dough it amounts to about four 


CHICAGO: The Fixture Mart, 314 Jackson pennies. 


don't seem to get organized again for sevy- 
eral days. 


On every landing we have made we have 











Blvd. India is a strange country—about 400,000,- | + : . , 
: : , = : aia ‘aa wes | found great stores of narcotics and trom the 
a Modern Display Fixtures, 460 000 in an area about two thirds the size | way they act. they kee nee 
t. Catherine St., West. "er ; | way they act, they keep them all hopped up 
of the good old U. S. A. People live every- We ran into a different type native, pygmies 
| where and sleep any place. They eat any- and Malayans. They are very pro-Jap, so 





thing they can afford, which sometimes 


ie h oT : we can't expect the cooperation we got trom 
e isnt much. lese are prosperous times, but them in New Guinea, New Britain, and the 
our in ow oors still many people die of starvation and dis- \dmiralties 
ease. People are everywhere, and if you're . 
I : . At present we are over 3,000 miles from 
Australia, and I guess we won't ever see itt 


not careful you step all over them. Cows 


LOOK DIFFERENT WITH | walk the streets unmolested, as the Indians again. 


worship the animal and punish severely any- WW 
ry> . Sc 
one who does them harm. There is one cow 


Manufacturers of are on our way now and it Mac- 


Arthur has his way it won't be long betore 


, ie. a in for every two persons, but the Indians do | ‘ UR? a 
: : : we hit the Philippines. The sooner the bet- 
{ not eat meat; this will give you some idea : , 
! : ; ; ter, as I'm ready to come home right now 
of the surplus of beef going to waste. 2 ; leer ? ; 
| I'm just beginning to realize I’m not as 


(Trade Mark Reg. U. S. Pat. Off.) All over the street and buildings are spat- | young as I used to be. and this rugged life 

RODU CTS terings of what appears to be blood. My first | js beginning to tell. I guess I'm a North- 

P impression was of a bitter enemy onslaught, | erner, as I just can't ect used to the 110-10 

— ; , but I found out that it’s merely Indian degree temperature. At night if it eoes dows 
CATCH customers’ attention by setting chewing. It's some kind of red berry | t) 00 we think it cold si a 


off your displays with either Wood (betel nut—Ed.), but they like it, however; | It 


Flakes. Kubes. Chips. Shredded Fibre. -etagesine re , agence will be a week before we get back 
1 u one oO 1eIr plex res, z . - ; : 
Ss jus cir pleasures, as 1s arin our base and we hope to get a few days rest 


Stones, Sand, Cork, Tan Bark, ete. | ieee Setiadeae: tahoe. Chia enill ta-40 ee 
; L ’ aes ee . powertul = Please remember me to all the boys 
Made in all rich, standard colors and in | it will actually drive you dait. . - I'm w rit- | and tell them I appreciate their letters— 
combination of colors. Good for open | ing this scripture in the shade of an Indian | Lieut. I. K. Stevenson, USNR. U.S. LS1 
areas around tree trunks, posts, odd Fostarus tree, which is just one of the 468. care Fleet P aster. San Francisc 
spaces. Leading stores have used KEW- many beautiful and strange _ tropical 8, Care Mieet Fostmaster, oan Francisco 
see Dee iggy ; pica 
BEE-KUT PRODUCTS for years. seuuths, Somshow that K.P. hoodeo tas aoe 
Inexpensive and most sensational way followed me all over the world, but I have Every time DISPLAY WORLD arrives | 
of solving your floor problem. Can be learned to “goof off” like an expert, there- | have an impulse to write and say hell 
reused many times. fore the time for literary slander. | and how are you. I devour its pages—ad- 
NO PRIORITIES NEEDED—PROMPT It isn’t too bad where I'm _ located, al- | vertising, editorial, pictures, comments —! 
SHIPMENTS—-SEND FOR CATALOG though some of my comments must be with- read every word. I love the high quality 
AND FREE SAMPLES. | held because of censorship. . .. They tell | of the Jas. B. Williams advertising. 
me the monsoons will be coming, and this shrieked with pleasure over Stanley Jones 
* may not be so good because from where | article on the breathing mannequins. Frank 
. sit these straw-roofed bungalows aren't ex- G. Bingham turns his phrases neatly ané 
National Sawdust Co., lac. actly water-proofed. .. . This is known as | really says something. I'm deeply gratified 
»>( B -atre Ani “hina Rurm- @ » atten educatian: noram are 
Display Dept. | the c. m4. Shestre, mAERNE China, Burma, | to sec how on egucationsl pregrem a 
| India—but the GI's say C.B.I. means | referred to among the display clubs. 
65 N. 6th St. Brooklyn, N. Y. | “Corned Beet Indefinitely.”. We have a | It's been a long time since you've heare 








“Jackal Junction” movie house with all the | [Continued on page 54] 
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—for the 5th War Loan drive during June 
and July. The need for the 5th War Loan 
is immediate, crucial. For impending 
events may make the 5th the supreme 
financial effort of the war. 


The U. S. Treasury has set the overall goal 
at $16,000,000,000 — $6,000,000,000 
from individuals alone. This is the big- 
gest sum ever asked of the American 
people—and it must be raised. 


That’s why the U. S. Treasury asks Man- 
agement and Labor to sit down together 
and organize—NOW! 


For organization—good organization— 
has been responsible for the excellent 
showing of the payroll market. And its 
most important single superiority has 
been personal solicitation—desk to desk, 


1. Plant quotas Sr 
- cash (not 


cas 


DISPLAY WORLD 


LABOR 


bench to bench, machine to machine 
personal solicitation. 71% of all persons 
on payroll deductions were solicited for 


the 4th War Loan. 


Now, to personal solicitation, add the 
sales incentive of a definitely established 
plant quota. Build your campaign around 
a quota plan. Set up departmental goals. 
Stress percentage of participation fig- 
ures. Stimulate group enthusiasm. 


In planning your quota campaign, work 
in close cooperation with the Chairman 
of your War Finance Committee. Every- 
thing is set to make the 5th War Loan 
drive a huge success—with your help! 


(Note: You’ve read this message. If it 
doesn’t apply to you please see that it 
reaches the one person who can put it 
in action!) 


MANAGEMENT 


The Treasury Department acknowledges with 


appreciation the publication of this message by 


This space contributed to Victory by DISPLAY WORLD 


This is an official U.S. Treasury advertisement—prepared under the auspices of Treasury Department and War Advertising Council. 
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22 WEST 


NEW YORK DISPLAY 
MARKET WEEK 


June 26-30, 1944 
At Our Showrooms 


DISPLAY MEN 


You are cordially invited to make your 


headquarters at the 


EVE BRUESER STUDIOS, INC. 


38TH STREET 
NEW YORK CITY 


CHICAGO DISPLAY 
MARKET WEEK 


June 21-24 


Morrison Hotel 











R. R. YEAGER 


1408 Locust Street 








PALL and CHRISTMAS Showing 


Room No. 622 


MORRISON HOTEL 


Chicago, June 2Ist, 22nd, 23rd, and 24th 


The following representatives will be there to serve you 


CARL M. HEIDT 
HARRY TAYLOR — Designers — ALICE HAUSNER 


GRIMM LAMBACH ARTIFICIAL FLOWER CO., Inc. 
ADVERTISERS DISPLAY & EXHIBITS CO., Inc. 


HOWARD FRICKE 


St. Louis, Mo. 














OUR SPECIAL REFINISHING SERVICE | 


consists of a complete overhauling of the manikin, 
including repairing of all breaks and cracks; 
over-all spraying in a choice of flesh tones: new 
makeup styled to your individual requirements; 
and the crowning glory of a modern coiffure 
created in soft-textured combed horsehair. 


[ADISONIA MANIKIN REFINISHING 


795 BROADWAY @ NEW YORK CITY 
GRomercy 5-9117 





Write for Prices and Free Copy 
of “10 Tips on Manikin Care” 


4 
4 a s > 
Get Dazzling Display Effects ; 


Prices and samples furnished upon request 





with 

: e DIAMOND DUST q 
e SILVER FLITTER 
e CRYSTAL BEADS 
e GLASS TINSEL 


Glass Tinsel is available in Silver, 
Blue, Green, Red and Black 


Gold, 


; EMPIRE TINSEL & BALLOTINI CO. 








1265 Broadway New York, N. Y. 








PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS 
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CHRISTMAS CUSTOMS 
[Continued from page 32] 


Saint Nicholas makes his appearance \ 
angel and devil on December 6, going i! 
house to house, testing the children’s kno 
edge of the catechism, or their prayers, and 
in general inquiring into their behay 
They are rewarded or put on probation wu 
Christmas. 

The Christmas eve dinner is not begun 
until the first star shines in the sky, 
first of all the traditional wafers are sha 
There must be an even number seated at 
the table; if not, a passing stranger is 
vited in. Straw is placed under the table- 
cloth, and aiterwards the girls tell fortunes 
in the straw. In Poland even the animals 
feast on this night, to commemorate the ani- 
mals who were present in the manger. It 
is widely believed by Polish peasants—and 
by the peasants in many other lands—that 
animals can speak and prophesy on Christ- 
But in most regions the peasants 
are very careful not to overhear what thi 
animals say, since this seems to be a myste- 


Mas eve. 


rious source of bad luck. 
Most of them are familiar with some form 


oft the story which always goes something 
like this: A farmer crept into the barn t 
hear it the animals really did talk and 
prophesy on Christmas eve. And soon hx 
heard one beast say to another: “Isn't it 
kind of sad that the farmer who runs this 
place is going to die tomorrow?” — Inci- 


dentally, the plot ot that short-short sto: 
is extremely old, and came, like man him- 
self, from the East. 

UKRAINE: Among the Ukranians there 
is much traditional ceremony on Christmas 
Marking the end of a forty-day fast 


cve. 
period, they serve a special traditional feast. 
Straw is put on the table under the best 


embroidered cloth, and more is scattered on 
the floor. In the corner a fine 
wheat is placed. The meal is 
until the first star appears and the tarm ani- 
mals are also given their Christmas tood. 
It is believed that while the family is at 
church that night, the family dead will re- 
them is left a 
two candles. 


sheat 


not begun 


turn; and so for special 
braided bread between 
At the Christmas season, village singers 
go around singing in each house the Kolyad 
niky, folksongs about the life of Christ 
The singers rewarded with food and 
money. Something of this custom 1s re- 
ported to have found its place in America, 
when at Christmas leading men would visit 
Ukrainian households to collect mone) 
educational projects in the old country. T! 


are 


customarily prefaced their requests wit 


few bars of 


song. 


YUGOSLAVIA: In Yugoslavia there 
many diverse customs at Christmas. 
Croats and Serbians plant wheat on a plate 
early in December, making by Christmas a 
decoration that they keep on the windows!! 
Christmas morning, the 


Before sunrise on 


men of the family go into the wood: 
search of a voung oak tree. They tf 


the moment 


Complex cere- 


exactly toward the east at 
It must fall clean. 
monies accompany the yvule log 
tree from the forest to the fireplace. 

A particularly poetic legen 
the Upon 


sunrise. 


trom this 


idea 1s 


Croats. Christmas eve, 


among 
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angels pass over the springs of the earth 


and touch the water lightly with their wings. 
Beiore filling their pitchers on Christmas | 






morning, the Croatian girls throw herbs into =F —— 
the water in recognition of this signal puri- $$ Sa 1 2 . a 
fication that has taken place there during - = = Y : i : — = = 
the night. [a \ =S=S=— “ 
SYRIA: In Syria the youngest camel ae j > 
upon which the Wise Men rode was made, —— — 
according to legend, immortal by Christ | T= = 
when the poor animal fell down exhausted; | 2 == 
this camel now brings the children’s gifts. —— —=£ 
In Lebanon, there’s a magic mule. All in | == ——a 
all, Santa Claus coming on Christmas offers — —— 
the world a simplification that is foraging | 2. ) = 
steadily ahead. And with his personality, | ==—~— lt S Alwa S ao 
he can't lose. — y => 
In Syria and the Lebanon the Christmas | == —— 
season extends from December 4 to January | ee ”? = 
6. It is begun with a table spread with = E HOUSE = 
delicacies and lighted candles. Upon this | == — 
first day the poor are given assistance and | \g@&= =~ 
the dead remembered. Christmas eve is a 2> ok eus th ry - ; J 
time for prayer and worship. Many make | e= . owrooms an actory =8 
pilgrimages from Syria to Bethlehem to at- = the year ‘round and during = 
tend the midnight mass there. Christmas | 7 = 
day is observed quietly and at home. Upon | B= ——= 


























ahs ak Pal gente tivey, | = 
a pp Boa pos a. 2 NEW YORK 
DISPLAY MARKET WEEK 


from door to door. It is on New Year’s 
JUNE 26th to 30th 


eve that the Svrian child sets out water and 
a dish of wheat for the immortal camel who 
brings the presents. 

In the Lebanon it is believed that the 
gates of paradise open on the Eve of Epiph- 
anv—January 6—and that if a wish is made 
at the right instant on this night of destiny, 
it will come true. It is also a legendary | 
jact that at midnight the trees bow in adora- 
tion to Christ, but that this can only be 
seen by a saint. There is the story of an 
old man who decided to bathe in a stream 
at that time to renew his baptism. Hanging 
lis clothes on a bush, he plunged into the 
cold water; but when he came out, his 
lothes were hanging in a treetop. He real- 
ized that he had had the fortune to immerse 
imself at the very moment when Christ was 


Your visit to DECORATIVE will not only be 
profitable, but educational as well. . . for it will 
give you o practical understanding of the meth- 
ods we use to create the outstanding Displays 
and Decorations that are selling merchandise 
and ideas for stores throughout the nation. 


There are many enlightening and interesting 
ear. things to be seen in our vast workshop where 
GREECE: In Greece, as in other Eastern 
Orthodox countries, Christmas does not 
lave the importance it has in the North and 
West. Easter is more important. On Christ- 
mas eve, carolers go trom house to house 
na Greek village, and are rewarded with 
oins and food. Roast pig figures impor- 
tantly in the Christmas dinner, and later 
there is music and dancing. In most homes 
tis only the children and the poor who 
get presents at Christmas. 


skills and materials blend to make a great 
variety of distinctive Display Pieces. 


Our doors are wide open . . . we await the 
pleasure of greeting you! 


Back the 5th War Loan 


—_-— a =—_— 


Plant Co. 


~HOWROOM: eaiaal 
ND SH W YORK CITY 


\s a maritime nation, the “Blessing of the 
Waters” is an important Christmas event, 


eld on January 6 according to the old 





style Julian calendar, otherwise known as 
anuary 19, according to the Gregorian cal- A 
ndar. At noon the highest official in the A NM 


ommunity leads a procession to the water- 





. 
iront, where, after a prayer, a scarf is tied v Live 
round a cross. This is thrown into the ecora 
vate Boys and men dive for it. The 


FACTORY A 


‘inner gets a special blessing, and money 


rom the bystanders. It is interesting to TH AVE., ; , 7-0088 
arn that the Greek church at 155 Cedar, 27TH STREET pis EPHONE: WISCONSIN ys 


New York City, has in recent years ob- 
‘trved this ceremony at the Battery. 
| To be CONG ‘nuded | 


: aaa —  _ we 
——— _———_ = ee “= — — 
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| NEW YORK DISPLAY Collins windows, under the heading of as 

DI be LAY [Continued from page 13] “Welcome Summer.” (Not illustrated.) The fr 
combinations were presented in the Lord & color theme of red, white _and blue ine Ww 

: Taylor windows, where Display Director carried throughout the series. Even the ac 

Henry Callahan used native settings which trees, and their leaves sculptured in Paper, F ca 

seo were simple though not sparse. (Illustration took Kies besres patriotic colors, as did the H 

at upper right.) The netting, dyed black, pots in which they were planted. The « di- te 

was stretched directly back of the window nary cabbage became extraordinary in red “a 

LARGE retail organiza- glass, suggesting a note of mystery which = eenlegged — stg — deviated 1. the pis 

tion will employ a number was oftset by the free spacing of large bow tar ated yen a i Pegi center ca the Slt 

— ; knots appearing here and there in the black raweeie arre a and plant box weref’ sk 

of display managers who | net screen; the bow knots were made of finished _ white with the red and blue for fo 

have accomplished an out- hemp rope dyed in the most vivid tones ee. Little sketches, symbolic of summer f wi 
standing job in their present posi- of the high colors, magenta, emerald, yel- “cr a —, sonst oe or It's 
lows, purples, etc. The floor was covered ee Se eee appeared in large cut. 

out letters the word “Welcome;” this, withI an 


tion but who now wish to broaden in unplaned pine planks which had_ been 
stained a brilliant yellow. Table and 
chairs, indigenous to the Central American 
countries, likewise an oversize green glazed 
jar and table appointments of Mexican 
glassware, made a pleasant background for 


pennants, hung from a rope carried at ar Mc 
elevation and attached to blue poles spaced] thy 
at either side of the window and wrapped inf} wi; 
red and white paper bands. “O. C. Wel-f Ba 
comes Summer and you'll welcome our) gyn 


the scope of their work. 


To qualify, such men must have 


a good basic knowledge of con- 














































































| 
struction as it applies to store : . ; -autif ni f a eae Pre 
f “a * dj ; | the three mannequins modeling the inter- ss denims for your Summer Victory§) or 
PS @ uu H aT. . - ° 4 ~ > - re > we - . , 
ixture: ind minor building ei | esting new fashions. rarden” read the card copy. een 
ations. Must be able to set down | A visual tribute to that long anticipated The electric signs high above the theatres St! 
on paper plans accurate enough season of sunshine was given by Display proved inspiration to Dorsey for his win- in 
for the guidance of draftsmen. Director Leslie Dorsey in the Oppenheim dows when “Traveller Coats” were pre- butt 
Must have the ability to handle prov 
help and the personality to meet Sn eee ae the 
and discuss with executives the age’ 
problems involved in their work. | THE DISPLAY PARADE NO. 62 the 
| hgu 
‘ ; . — ular 
Such men will be given a vigor- (i dies 
ous course of training to equip aI 
them to do a store planning and | i 
display job on a scale far broader | "Re 
than the term “display” ordina Sell 
rily indicates. | Di 
; to re 
This job will call for hard work War 
and much traveling. It is a job lease 
for two-fisted,  straight-thinking In 
men who believe it is time to prod 
: SS) Pa 
take display out of the playhouse SS = the 
and put it to work selling mer- WEES SSS. vided 
. | , = Barene To 
chandise. SSS SS was 
FORMERLY takes 
. Ton ue we IRECTOR we 
. P ° = 3 LLE BROS, e ) 
{ real opportunity for straight- a se ne Pig Mod FoR = : 
“a troo 
‘inking men c > ; & WAS WITH HALLE! 
thinking men capable of putting sit me she SUE whe wire AMD's yaa Mo 
over display program. Replies Ke ener Reve TTUANINS perr., sie LATER Afric: 
. ° ORGANIZED THE io ‘ 
confidential. Address: DERT., AND ALSO WORKED AS STVOGT oe portec 
the U 
“A.M.” hi el 
: = One 
Care DISPLAY WORLD 
Ww kee 
In 
\NTERIOR DISPLAY MANAGER, Comm 
~kE ERNST KERN COMPANY, three 
DETROIT hip 
SUTDS 
WINDOW DISPLAY ai 2QBEP 3 N08 sao Dues, } 
MRS. NICHOLS ALSO WORKED AS sTyLe 2.200 
COORDINATOR ... SOME FOUR YEARS AGO t 
MATERIAL Soe : 
GALLE BROS CO AMD For 
gEmawen YN THAT amt om. a Or 
BECKER SIGN SUPPLY CO. SITION UNTIL wane! ; mba 
314 N. Eutaw St Baltimore, Md Keaws... é Ss ir 
‘ e, > WAERE WER ake : 4 Ir ey 
Nuss é unt 
\S' 
For Victory iL, | gbruce 
ie vaniee Joins ¢ 
J : r.. e Z “he 
~ >< ~ a g |; oie 
STAMPS and BONDS om ome se He tisplay 
QSL TEL You , Noches 
WER WORRIES ARE 
GOLFING@ (PAR ON vill j 
AMY COURSE — ov we ‘Wy ‘ 
; | WEAR YOU FELLOWS BAY > W, | 
Please Mention DISPLAY WORLD | SAURaNING, cage f Wsitior 
Oe . zz 10 
When Writing Advertisers | = i. | 
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sented, as seen in the last picture. A large 
frame of wood, painted black, was inset 


with balls of wood painted yellow — thus 
achieving the effect of light bulbs. The 
card copy described the coats as “An O. C. 
Hit’—this last word repeated in large let- 
ters studded with the “lights” and set in the 
frame. Roof top ventilators, painted white, 
pigeons and strung wires added to the illu- 


sion. A photo mural of the New York 
skyline was the backwall theme. In the 
foreground a miniature traffic stop light 


with red bulb supported the sign: “Stop— 
It's time for Fur Storage—Standard Rates.” 

Figures, than life size in stature 
and suggesting an aboriginal quality of 
Mexico, were the central display props in 
the Fifth avenue stretch of Bonwit Teller 
windows, when Display Director Edward 
Ballenger presented a striking collection of 
summer prints. The figures, either standing 
or in a seated pose, were executed of wire 


more 


combined with wire mesh; and in one in- 
stance the outline of the figure was filled 
in with neutral-tone paper on which the 


butterfly pattern of the dress had been re- 
produced in a freer version, though using 
the same coloring. Butterfly wings, in ex- 
aggerated size, were applied to the sides of 
the shoe held in the upraised hand of the 
figure. Tubbed evergreen trees were irreg- 
ularly before the backwall. This 
display is not illustrated. 


spaced 





"Reasons Why" Displays 
Sell More Bonds 

Displays that give a visual dramatization 
to reasons why the public should buy more 
War Bonds are suggested in these data re- 
the Office of War Information: 
In the last war, one artillery 
produced for every 1,100 while at 
the present time one artillery piece is pro- 


leased by 
piece was 


S¢ yIidiers, 


vided for every forty-six soldiers. 

To move an armored 
takes at least fifteen Liberty 
equipment, in addition to 
troop-ships. 


division overseas 
ships to carry 
the necessary 
More supplies were required for the North 
\frican campaign alone than were trans- 
ported during the entire participation of 
the United States in World War I. 

One ton of gasoline per hour is needed 
to keep a Flying Fortress in the air. 


In the Battle of Manila Bay in 1898, 
lommodore Dewey's fleet expended seventy- 
three tons of shells. At Tarawa in 1943, 
ships and planes of the U. S. Navy fired 


2200 tons of shells and dropped 500 tons 
t bombs. 

For 100 rifles the to 
mbat areas, the annual replacement is 60. 
Por every 100 machine guns, 
unt on replacements of 85. 


every army sends 


the army must 





Bruce Alexander Resigns; 
Joins Chicago Firm 
The of 
splay manager for E. W. Edwards & Son, 
Xochester, N. Y., has been announced. He 
"ll join a Chicago company, reported to be 


resignation Bruce Alexander 


as 


WV. Ll. Stensgaard & Associates, Inc. His 
dosition at Edwards will be filled by Mrs. 
‘eona Neidert, former first assistant. 
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"Suicidal’’ Mannequin 
Draws Crowds 

The figure of a nude woman, poised on the 
roof-edge of Bacon & Sons, Louisville, drew 
startled gasps from pedestrians and office 
workers the other day until it was learned 
that the would-be “suicide” was just a man- 
nequin which some of the store’s younger 
employees had set up as a joke. 

The incident will recall to 
who attended the Cincinnati convention of 
the International Association of Display 
Men back in 1936 the anecdote related by 
the late Tony Sarg. He wagered $25 with a 
friend that he could stop traffic on Fitth 
avenue, New York City, for minutes 
and did so by “hanging” a mannequin trom 


displaymen 


five 


the roof of one of the thoroughfare’s stores 
—only to lose the amount of the bet through 
a police court fine for obstructing trafhe. 





Fifth Avenue Windows 

To Aid Bond Drive 
Every As- 

the 


Avenue 
back 
window 


ot 


member of the Fiith 

New York City, 
Loan drive with dis- 
announced. Awards merit 
made for the three best windows in 
the spread, the 
best single large window, and the best single 
small window. Miss Jean McLaren is the 
association's manager of display. 

In addition to the display contest, Fiith 
avenue will, on June 21, become the “Ave- 
nue of the Allies” with a lavish display of 
the flags of the United Nations 


sociation, will 
Fifth War 
plays, it is 
will be 
three 


classifications : best 





Cleveland Displaymen 
To Compete For Bonds 

In with the Fifth 
drive, (Cuyahoga 


connection War Loan 
Cleveland county) dis- 
playmen will be afforded a chance to com- 
pete tor War Bond prizes to be 
by local 
have keen set up, with identical prizes for 
each: first $100; second, $50, and third, $25. 
The first division includes up to 
8 teet in length, while the other is for win- 
dows of 8 feet and over. C. H. Fadem, dis- 
director for the Lyon Tailoring Com- 
pany, is chairman of the judging committee. 

In addition, Cleveland displaymen are 
being urged to submit photographs of their 
displays in the national Fifth War Loan dis- 
play contest jointly the Na- 
tional Association of Display Industries and 
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awarded 
merchants. Two. classifications 
windows 


play 


sponsored by 





Coy, Disbrow Announces 
Fall Catalogue 

The display division of Coy, 
Co., 686 Greenwich street, New 
under the direction of Warren A. 


Disbrow & 
York City, 
Gallagher, 


announces the release of a new illustrated 
catalogue for the fall season. The display 
folio presents many new and_ decorative 


processed papers and designs for both win- 
dow and interior displays. 


Ken Worsley 
To Tulsa 

Formerly of Topeka, Ken Worsley is now 
head of the department of 
berg’s, Inc., Tulsa. 
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Tomorvi0u 
NEW MODELS 


Te 


SIGN MACHINES 
NEW TYPE 
SUPPLIES 

PARTS 

INKS 


Line-O-Scrihe 


and 


Wrile-a- Sign 


made by 


THE MORGAN CO. 


3966 AVONDALE AVE., CHICAGO 41 








MODERN 


HANGERS 


of PLASTIC 





These beautiful hangers are made of cellulose 
acetate. have non-slip notch to prevent gar- 
ment falling from hanger. The supply is 
limited, so order yours now. 


SIZE DIVIDERS 


To Make Selling Quicker. Easier 


16 





Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 2%4‘" diameter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size. 10 

12” high by 4” wide. Either style, each... Cc 


NATIONAL HANGER CO. Inc. 


545 EIGHTH AVENUE NEW YORK, N. Y. 




























puT YOUR 
DOLLARS IN 
UNIFORMe 


* 


BACK UP OUR 
FIGHTING MEN 
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CHICAGO CARDBOARD COMPANY 
CHICAGO, ILEINWOTS 
Manufacturers 


CRESCENT 
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ACTION! 

INTEREST! 

ATTENTION! 
THEN YOU'VE GOT 


GOOD DISPLAY 


INSURE IT WITH 


FLOCK 


THE DISPLAY FINISH 
THAT HAS EVERYTHING 


Flock is available in a wide range 
of colors to meet every require- 
ment, and is economical to use 
and adds selling value to all dis- 
plays. 


BE SURE TO USE 


M-L FLOCK 


FOR BEST RESULTS 


MYERS-LIPMAN 


WOOL STOCK COMPANY, Inc. 


Manufacturers Since 1875 


20-26 N. Moore St., New York City 


IR NNN 
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—At J. N. Adam & Co., Niagara Falls, complete displays making a tie-in with the invasion 
were installed within a few hours after the invasion was announced. The displays were worked 


up in advance under the direction of Miss R. Greenwood, display manager. 


On the unit 


shown here the background is light blue, the top lettering is bright red, the sketch is black, and 
the lettering on the bottom is white— 


Chicago Display Club 
Continues Programs 

The second in a series of eight meetings 
devoted to lectures and demonstrations in 
the tundamental principles of display was 
held by the Chicago Display Club recently, 
the speaker being Miss Marie Vee, 
Roebuck & Co. Her talk dealt with 
proper coordination of accessories for wom- 
handling mer- 
so that it can be returned to the 
with as little damage as pos- 
a request for cooperation among 


with 
Sears, 
en's wear display, care in 
chandise 
department 
sible, and 
displaymen, buyers, and store managers. 
The third session was held June 7 at the 
Hotel Sherman, with Jack Pollari, display 


manager for Madigan Brothers and author 


of the monthly article on Chicago display 





Chae. \latet- 
Blocked to Stay 


—A fer cry from the slapdash showcard found in many small town stores are these by H. C. 
Franklin, who is display manager and cardwriter for Youngheim's, Anadarko, Okla. 
trations of the hat and the sport shirt were cut out, glued in place, and the latter was shaded— 


Lxcellent Values 


LMedium weight 


for year round wear, 


* 
Cempare Cur 
Prices and Wusthity. 


ayounghet™s: 


iy Leé- 
ss 

[= ° 
s - 


in DISPLAY WORLD, giving an interest- 
ing presentation on the development ot 
ideas in connection with display procedure 
and technique. 





Southwest Pacific 
For Kuhlman 

Richard Kuhlman, who 
as display manager for 
Toledo, to join the armed 
with the 69th Fighter Squadron, presumably 
in the Southwest Pacific. He is anxious t 
get news of display, according to a letter 
he wrote recently to R. Fischer of Jas. B 
Williams, Ince. Address him as_ follows 
Pvt. Richard Kuhlman, 69th Fighter Squad 
APO Postmaster, San Fran- 


left his 
Lamson 


positior 
Brothers 


forces, 1s now 


ron, 321, care 


Cisco. 
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New ALL and Xmas Items e 


.@ MARBLE PAPER---52” Wide 
@ FOUR NEW WOODGRAIN DESIGNS 
@ 52” LEVANT LEATHERETTE 
= @ NEW PICTORIAL PANELS 
tial @ METALLIC COATED PAPERS 
MARKET WEEK 


a See Our Display & 8 U L K TO N Ss E A M L E Ss Ss 


a In CHICAGO at 107” WIDTH 842" WIDTH 


ed HOTEL MORRISON B6-Bone; Bll-Pacific Green; B15-Pursuit Gray; B23- Cl-Bone; C2-Turquoise 
nit " Andes Emerald; B24-Alaska Blue; B31-Gunpowder Blue; C4-Forsythia Yel- 
d Room 601 Black; B32-Honor Gold; B13-Terra Cotta; B14-For- low; C5-Light Green; C7 
in : NEW YORK sythia Yellow; Bl6-Harvest; B17-Desert Rose; B18 Dec. 25th Red; C9-Black; 
And in Atmosphere Blue; B19-Persian Lime; B26-Xmas Eve C10-Dark Blue; Cll-Dark 

Blue; B27-Xmas Green; B28-Xmas Red. Green; Cl4-Harvest 


At our Showrooms 
295 MADISON AVE. Write for your copy —NEW DISPLAY FOLIO FALL & XMAS ‘44 
it of e 


nee BULKLEY, DUNTON G&G CO. 


Display Papers Division 






























































NEW YORK (17) CHICAGO (16) LOS ANGELES 
295 Madison Ave. 2625 S. Wabash Cotton Exch. Bldg. 
yS1tiO1 
thers 
now 
mably § Copperman, Display Factor, Fashion Round-table Lightning Destroys 
ous tof Dies In Cleveland Is Part Of Clinic Display Building 
letter I. R. Copperman, proprietor of the Cleve- In connection with New York Citv Dis- During an electrical storm which struck 
as. BB iand Artificial Flower Company and Ad- play Market Week, June 26-30, it is an- Cleveland June 4 the building of Theatrical 
mows vertising Displays & Decorations, Cleveland, saciid that a vesmectabiie discussion of Equipment & Decorating Company was 
quay lied recently of coronary embolism. He was advance fall fashions will be conducted by struck by lightning and totally destroyed in 
Fran-§ engaged in the display and decorating busi- five outstanding authorities as part of the the fire which resulted. The company is 
ness throughout his lifetime, gaining his program for visiting displaymen now located in temporary quarters at 1516 
—— iriginal contact from the stage, his father Helen Faith Keane is directing this pres- Prospect avenue and is attempting to get 
aving been a stage manager. His opera- entation, which will include Mrs. Frances organized once more 


tions were in several branches of display, 


, : : : dati: b Harrington, editor-in-chief, Charm maga- 
meluding display installations, distribution 


aa zine; Miss Esther Lyman, merchandise edi- 
t display materials and accessories, and to, Harper's Bazaar; Miss Harriet Burket, A Son Is Born 
mvention and special decorating. His son, — jerehandise editor, House & Garden; Mrs. To The Gehrings 








Joel, was engaged in the business with his Wilma L. Bell, promotion director, Made- Louis Gehring, New York City designer 
i lather until he entered the armed forces, moiselle, and Miss Frederika Fox, merchan- 9 whose display sketches are familiar to all 
f vhere he is now corporal and located on the — dise editor, Vogue. The position is taken [[SPLAY WORLD readers, is jubilant for 
Pacific ean that the advance tall fashion story should two reasons these davs. The first, an 8 
Copperman is survived by the widow, two be given to the display manager at the same pound 3 ounce boy born on May 27 and 
sons and two daughters. The business will time it is given to the merchandise people, named Granville Robert. The second reason 
° pruned — “ Ryeerto eggs “ since the displayman — eventually inter- is the safe return from the Southwest Pacific 
bale ee es ee ee OF ee pret the fashions in terms of display of his brother, Lieut.-Commander Frederic 


rom the service. Copperman had a host 
{friends in the display trades and always Be ane Sore ae 
vas a willing and enthusiastic supporter of oe i 
ill display activities. 


Gehring, who is a navy chaplain 





Display Factors Displays In Paris 

; >> ee Attend Dinner Changed Constantly 

Philadelphia Stores More than 150 members of the display and Stores in Paris, under Nazi rule, are for- 

To Have Contest sign industries in New York City attended hidden to display any merchandise in their 

A window display contest is being spon- a United Jewish Appeal dinner at the Hotel windows unless all such items can actually 

ored in Philadelphia for “neighborhood” |©McAlpin on May 25 to honor Murray Gold- be bought within, according to a Swiss 

‘ores in connection with the Fifth War smith of M. Goldsmith & Co., for his out- newspaper account recently received in this 

oan drive. Five silver cups will go to standing contributions to the cause of refu- country by the Office of War Information 

Ne winners, and the three best displays in gee relief. The meeting was under the chair- \s a result, all window displays have to be 
ae ach of the city’s fifty-five retail zones will manship of Joseph Maharam, Maharam changed frequently during each week due to 
ed— 


ceive certificates of merit Fabric Corporation the scarcity of merchandise 
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We Want You 
To Have Our 


CATALOG! 


Counter Equipment : 
Display Fixtures 
Pricing Systems 


HURUM E. REEVE CO. 


MANUFACTURERS and DISTRIBUTORS 
2220 SO. GRAND AVE. LOS ANGELES (7), CALIFORNIA 








Cp 


You are cordially invited to attend the preview showings of 
our new, extensive Fall and Christmas lines | 
during the Display Market Weeks | 


Hotel Morrison Our Showrooms | 
Room 624 6086 Greenwich | 
Chicago New York City 

June 21st to 24th June 26th to 30th 


1944 Fall Catalogue Now Available 
Write for Your Copy Today 


Coy-Disbrow & Co., Inc. 











| PEBBLE-TEX 


For copy cards, scrolls and cut-outs 


Six Sun Glow Colors and White 


Exclusive Distributor 


W. C. HURLOCK 


4105 Taylor Ave. Drexel Hill, Pa. 
SAMPLES ON REQUEST 


AIR BRUSH 
CATALOG 


THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 Nerth Califeecnia Ave. 
CHICAGO - - ILLINOIS 

















mainientr “tntinias 
TA F ¥ EL 


Send for Free Booklet 


TAFFEL BROS., INC. 
95 Madison Ave., New York 


Send for the 
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SMALL STORE PROBLEMS 
[Continued from page 20] 
dow lists for the entire week. I find tl is 
method a great time-saver. 

Cornering the busy head of a department 
is a major accomplishment in itself, but 
getting the department heads to work with 
me a week ahead was a herculean task; 
this innovation was opposed by some as 
sheer nonsense. The writing of Tuesday's 
advertisement completes the day. 

Tuesday morning I finish collecting the 
advertising and window information, then 
if there are any sketches to be made, lay cut 
Sunday's ad, because the sooner the sketches 
go to the engraver the happier everyone is, 

I plan windows in detail with pastel 
crayon and keep at it until I have simplified 
them to my satisfaction. When the planning 
is finished, I make a list of the things to be 
constructed, painted, or borrowed. This list 
becomes a peculiar assortment at times. A 
few weeks ago when we were working on 
some “South of the Border” windows, a pig 
was needed. I asked the porter to make me 
one out of clay. He was aghast, but aiter 
we built a frame and had it covered with 
screen wire he proceeded well enough and 
completed a magnificent job. My intention 
had been to use the clay as a papier mache 
base, but we ran short of time and I used 
the clay pig with a coat of lacquer. It 
stood up fine in the window, but cracked up 
afterward. (Incidentally, I am interested in 
knowing what to put in clay to prevent 
cracking, so that it can be used again.) 

Wednesday morning, I write Friday’s ad, 
trim the two end windows, then prepare 
to put in the big front window. In this 
case it's a piece of black seamless paper 
cut to fit behind two dividers 5 yards apart. 
Three large baskets are painted on and the 
paper is slit in certain spots. 

Thursday I do four side windows and two 
entrance windows. Friday it’s the fashion 
windows. Two hours, or more, goes for 
assembling costumes and accessories, then 
back to the basement to rework window 
plans for color. I can not plan color 
schemes earlier for the reason that mer- 
chandise changes too fast. Sometime dur- 
ing the day I finish writing the Sunday ad 
that was started on Tuesday. 

Saturday, I write Monday’s ad, clean uy 
and put our department in order, attend to 
business correspondence, and maybe order 
supplies. As my budget is very slender, | 
buy mostly staples, and from these I “roll 
my own.” I can't very well tell you how 
this is done because the art of “rolling” has 
to be acquired by one’s own hands. 

And so ends the week for a combination 
advertising-displayman’s job in a small-tow! 


Store. 





Shirley Cossitt Wins 
Girl Scout Contest 

First prize in the national display contest 
for stores handling official Girl Scout equi} 
ment has been awarded to Shirley Cossitt. 
3rv-Block Mercantile Corporation, Mem- 
phis, it 1s announced. Two tied for s¢ ond 
prize: G. Edward Leh, H. Leh & Co., Allen 
town, and F. W. Wells, Hager Brothers 
Lancaster, Pa. Judges included Mary Mer 
rill, display manager for Bergdorf-Good 
man, New York City. 
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Please Expedite Your Entries 


For The 


FIFTH WAR LOAN 


INDOW DISPLAY CONTEST 


@ In order to facilitate handling the many entries, it 





is requested that photographs be mailed as soon as 


available to the Committee at the address given below. 


@ Please do not mount photographs, or give them spe- 
cial treatment. In fairness to all. only the photographs 


themselves will be submitted to the judges. 


@ Final contest deadline: Midnight. July 20. Total 
awards: $3.000 in War Bonds. 


WAR BOND CONTEST COMMITTEE 


Care DISPLAY WORLD 


Cincinnati | 
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Carl Crites Dies 
Of Heart Attack 


Carl O. Crites, display director for Levy 
Louisville, died after a 
Forty-three years old at the 
death, had been with 
Levy's for more than twenty years. He was 
a member of the Kentucky State 
Surviving are the widow, two 


Brothers, recently 
attack 


time of his 


heart 
Crites 
also Bar 
\ssociation 
daughters, the mother, and a sister. 

No successor has as yet been named by 


Lev \ s. 


Display Equipment Offers Prizes 
In Mannequin "Idea" Contest 

Svd Messer, Display Equipment Corpo- 
ration, 147 West 37th street, New York City, 
has announced a novel contest sponsored by 
the company in which War Bond prizes will 
best ideas submitted for 
The entries should 
be simply worded brief; they should 
contain the displayman’s specific, construc- 


be awarded for the 
post War mannequins. 


and 


DISPLAY WORLD 


$50 ; 


$100; second, third, fourth, and fifth, 
$25. All entries must be left personally at 
the company’s showrooms during New York 
Display Market Week, June 26-30, except 
that mailed entries will be considered for 
fourth and fifth prizes. 

The judges of the contest are Louis Villela, 


B. Altman & Co.; George Wells, James 
McCreery & Co., and Syd Messer, all of 
New York City, and R. C. Kash, editor, 


DISPLAY WORLD. 


Detroit War Loan Displays 
Under Direction Of Wendel 

Charles F. Wendel, recently retired direc- 
tor of display for The J. L. Hudson Com- 
pany, Detroit, has assumed the honorary 
chairmanship of War Loan display activities 
in that city and is aiding in the coordina- 
tion of effort for the Fifth War Loan cam- 
paign. 

The Detroit Display Club, reports Ralph 
D. Johnson, treasurer, has just issued its 





tive ideas, suggestions, or improvements for 1944 Year Book; William G. Toll, Sam’s 

postwar mannequin development. Department Store, headed the publication 
Prizes, all in War Bonds, will be: first, committee. The local club is active at 
TRADE PERSONALITIES no. By TONY BRINKER 





| ADs RELISHGS ALL SoRTS OF 
SPORTS AND GOES For Ait 

OF THEM ENTWUSIASTICALLY Bur 
SWIMMING #E SAYS ISTHE Tors: 
WS HOBBIES ARE AMATEUR, 
PHOTOGRAPHY AND “GADGETS“ANo 
WIS NEW ROME IN FLUSHING L,I. 
WE WAS BORN IN NEW YORK 
CITY IN 1900 AND REARED AND 
EVUCATED THERE... ATTENDED 
WS FIRST DISPLAY CONVENTION 
\M CINCINNATS IN 1936 AND HERE 
MOET THE GIRL wo BECAME 
WS WIFE ONE YEAR LATER... 
TREY WAVE A SON AND DAUGHTER. 


Adher 


VICE-PRESIDENT, 


MAHARAM FABRIC CORP., 
NEW YORK ciTy 


ART JOINED THE MAHARAM FIRM IN 1934 AND 
\S NOW ITS VICE-PRESIDENT IN CHARGE OF 
ALL SALES PROMOTION , JOBBERS ADVERTISING, 
ACCESSORIES DIVISION ETc. | 























, ; OF DISPLAY INDUSTRIES 
- ART \S WELL KNOWN By ALL IN THE CASPLAY FIELD. 





LUNE, 


1944 


present in several civic promotions. While 


formal meetings have been discontinued ‘or 
the summer, many of the club members m: et 
for lunch each Thursday and Saturday at 


the Cafe Old Madrid, Out-of-town display- 
cordially attend these 
luncheons. 


men are invited to 


informal 





Fuel Conservation Program 
Set For August 


The American Retail Federation, on be- 
half of the War Campaigns Committe: 
the Central Council of National Retail \s- 
sociations, is urging all stores to plan now 
for publicity during August on the subject 
of fuel conservation. It is pointed out that 
there will be a shortage of fuel for next 
winter's heating, and that publicity intended 
to impress shoppers with the need for early 
purchases of fuel will aid the public and 
the war effort. A suggested window display 
calls tor a miniature of a home, 
potential heat leakage points from the base- 


showing 


ment up. 





Bulkley, Dunton Announces 
New Display Folio 

Bulkley, Dunton & Co. 
completion of a new display 
and Christmas, comprising 
containing many innovations in 
merchandise. Most outstanding of these is 
“Neopolitan Marble” paper, which is avail- 
able in five colors and a width of 52 inches 

To the “Woodgrain” line have been added 
four designs: “Dixie” walnut, ‘“Colo- 
nial” pine, “Tudor” oak and ‘Malaga 
cork: these are also 52 inches in width. Th 
line of leatherette, introduced this spring 
has been increased in width from 48 inches 
Also added to the panel lines 
and Christmas 


announces the 
folio for fall 
sixteen pages 


display 


new 


to 52 inches. 
are two outstanding fall 
numbers. 

Copies of the folio can 
written request to Bulkley, Dunton & Co 
Display Division, 295 Madison avenue, New 
York 17. 


be secured by 





Chicago Club To Hold 
Golf Tournament 

Les Barofsky, chairman of the golf com 
mittee of the Chicago Display Club, an- 
nounces that the annual golf tournament 
will be held Sunday, June 18, at White Pine: 
in Bensonville. It will be the only gol! 
tourney sponsored by the club this year. A 
number of prizes have been arranged, ané 
a good turnout is expected. Other members 
ot the golf committee are Dave Rosen ani 


William Wottrich. 








COMING UP 

Fifth War Loan Drive — Continues 
through July 8. 

Father’s Day—June 18. 

Summer Begins—June 21. 

National Swim - for - Health Week — 
June 26. 

Independence Day—July 4. 

First Anniversary of Italy’s Surrender 
—July 25. 
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|| When In CHICAGO JARRON de JALISCO 


ENLARGED SHOWROOM | 


Featuring Our Own Display Decoratives 


e FALL PROPS °® BACK TO SCHOOL 
© CHRISTMAS ITEMS 


_ DISPLAY PRODUCTS CO. 


ject 612 WEST LAKE ST. CHICAGO 6, ILL. 














at P a+. @ . 
aan We will not exhibit in Chicago or New York hotels | 
mies 
naed | 
— 1. A. D. NEWS Dave Estes, Bond Clothing Company, St. 
ind 6s . - ° - 4° A 
; Louis, and Frank Whitelam as co-chairmen 
spl oa fron €@ 30 : : 
play [Continued from page 30] of the meeting. 
- “© F ton, Ohio. Sid Durham will be the master In order to give the displaymen and 
eT oof ceremonies, as mentioned above. The  displadies the opportunity to register and | 
display quiz will be held in the Casino get into their rooms, the election of officers These beautiful hand painted urns of polished 
room, which has been taken by the N. A. and directors has been moved up to 9:30 | Pottery come fom Haquepaque (Hechepech- 
rie ae reer Te ye aise a ay). Province of Jal, Mexico. Individually fash- 
D. I. for their party in behalf of the I. A.D. ' a. m. on Thursday. ioned by skilled craftsmen, the heritage of 
and all visiting display people. At this same —— | of Mexican Indian Art is reflected aiitecutane 
h arty the Chicago Display Club will put on . , see : 
ne ° ne-hour te in ie ea m with the Harold Wane Dies oe a 
- fall a one- ‘ < atl ° strat i i istincti 
r ta a A oh 3 Bide weeeehiee to be & tent After Operation ilu ated is an exceptionally distinctive 
pages “. 41. - i. us pro pide ‘ ‘ : ; ; | piece. $60 each, 24” high, 72” circumference: 
isplay and, from all reports, the ¢ hicago boys are Harold C. W ane, ot the Sherman Paper diameter of base, 10”: lip, 1034” (inside diam- 
bee icf going to outdo themselves in their own Products Corporation, Newton Upper Falls, | eter), approx. dimensions. Others in assorted 


avail-§ inimitable way. They have been rehearsing Mass., died suddenly May 29 at the Newton | sizes and color combinations, ranging from $23 

























ache very diligently hospital. Death was due to an embolism | to $65 each. 
cnes - ‘ - . P , | 
added This meeting will be an outstanding after Wane was apparently well on the road | Colored Beach Hat, approx. 14” diam... .$1.50 each 
‘Col event. If you have not already made your to recovery after a hernia operation. Ci ae of Mexico, flat prints (set of eight 
olo- fi you : 3 : = peas a ae di t , each . 13” ee 
wlaga hotel reservation, do so at once. Write to Wane, who was 40 years old, joined Sher- en re each approx. 13 he ot i 
| They Miss Kaye, convention director, Hotel man three years ago and took over the posi- | Colorful Wooden Dolls, hand appliqued costumes, 
pring § Morrison. tion of sales director for the display divi- approx. 9” high ..$2.75 each 
ache President Ray W. Parks reports that the sion. He is survived by the widow, Mrs. | Large Pig Bank, 8” x 11” - $2.10 each 
WEISS eae oe aR Sa : ) hn Toluca Waste Basket, coil weave. Assorted colors, 
1 lines Writer was voted conference chairman, with Ruth Wane. | approx. 10” high $2.25 each 
istmas a = Toluca Tray to match, round : $1.00 each 
Nest of Three Shopping Baskets (bamboo), 8” x 
it 5144”, 10° x 64", 13” x 9” $3.50 each nest 
“A Fg Petate (mat of Tule) color—natural, approx. 44” x 
& Co 56” . $1.70 each 
>, New IMMEDIATE DELIVERY F.O.B. OUR 
NEW YORK WAREHOUSE 
Min. order policy $50, reorder $25 
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nament Wholesale Showrooms: 129 Fifth Ave., N. Y. 3, N. Y. 
e Pine: Office: 24 University Place, N. Y. 3, N. Y. 
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pek — —The display department of Harzfeld's, Kansas City, reported for work in the early morning 
of June pag mythos to install D-Day displays which had been created weeks in advance under DISPLAY EQUIPMENT FOR SALE 
the direction of John R. Sims. The entire bank of windows was ready when the store opened, REPRESENTATIVES WANTED 


featuring the motif seen above. The emblem was designed by the Heraldic Section, Quarter- 
master Depot, Washington, and is worn by General Eisenhower's staff. The card copy read: 
"This emblem worn by our men in service invading the continent of Europe—'We are the Army 

of Liberation.’ ''— } 


aer 
-_ $3.00 Per Column Inch — CASH WITH ORDER 




















WOVEN-WOOD 
BACKGROUNDS 





These flexible lightweight screens are 
ideal for window display backgrounds 
and have become very popular. Many 
arrangements are possible with these 
adaptable units, producing many attrac- 
tive effects. 

Standard colors: Natural or Walnut. 
3 feet to 10 feet high, 7 feet wide. Only 
30 cents per square foot. For example, 
a 5x7-foot panel costs only $10.50. Also 
available in beautiful lacquered finishes 
at slightly higher prices. 


We also carry a complete line 

of tropical bamboo products 

such as Poles, Screens, Novel- 
ties and Matting. 


TROPICRAFT 


535 Sutter St., San Francisco 2, Calif. 





Visit us at the 
Governor Clinton Hotel 
Room “J,’’ 3rd Floor, during 


Display Market Week in 
New York---June 26-30 
(Right next door to the 
Hotel Pennsylvania) 


Ours is a complete Fall and 
Christmas line 


ADVANCE DISPLAYS 


1020 Arch St., Philadelphia, Pa. 


Latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 
Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 
ARRANJAYS WIG CO., New York city 


Telephone Chelsea 3.8341 
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For any WANT AD purpose: 
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DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 














DISPLAY WORLD 


GOTHAM 
GOSSIP 


By "TELLOU" 


New York Display Market week (June 26 
to 30) promises to be filled with plenty of 
activity. For example, Max Mayer, Gren- 
eker Corporation, announces a dinner dance 
and cocktail party will be held in the 
Wedgewood room at the Waldorf-Astoria 
on June 27. More than 300 prominent guests 
have already accepted invitations. 

Syd Messer, Display Equipment Corpora- 
tion, says that the postwar mannequin idea 
contest his company is sponsoring will be 
judged by George Wells, James McCreery 
& Co.; Louis Villela, B. Altman, and R. C. 
Kash, editor, DISPLAY WORLD. 

A cocktail party in the California fash- 
ion will be held by Jas. B. Williams, Inc., 
at Miss Dorothy Williams’ home in Port 
Chester, N. Y. About 300 persons are ex- 
pected to attend. The party will take place 
Wednesday, June 28. 

Staples-Smith is to hold a reception at 
the firm’s new studio on Wednesday, June 28. 

The following out-of-town displaymen 
were visitors to New York display houses 
recently : 

Chick Wilkinson, S. H. Heironimus Com- 
pany, Roanoke, Va.; William Wyatt, Hahn 
Shoe Company, Washington; Lamont Ware, 
Watt & Shand, Lancaster, Pa.; Joe McCann, 
S. Kann & Sons Company, Washington; 
John Bouleware, Miller & Rhoads, Rich- 
mond; Vince Barrett, Albert Steiger & Co., 
Hartford; FE. N. Malonee, Ellis Stone & 
Co., Greensboro, N. C.; Jerry Sorenson, 
Shepard Stores, Providence; a representa- 
tive of El Globo, Curacao, Venezuela; W. 
Leese, Pomeroy’s, Reading, Pa.; Leo Manns, 
B. Forman & Co., Rochester; Ilse Strahm, 
Meyer Brothers, Paterson, N. Y.; Willie 
Kickarell, Sanger Brothers, Dallas; Roy 
Requa, Litt Brothers, Philadelphia. 

William Malet, Luckey Platt & Co., 
Poughkeepsie; Bruce Alexander, formerly 
of E. W. Edward Company, Syracuse, now 
with Stensgaard; Dave Rothstein, Flah & 
Co., Syracuse; Jack Sarnoff, Edison Broth- 
ers Company, St. Louis; Mrs. Fox, Joseph’s, 
Buffalo; Miss Hattingle, The Rollins Com- 
pany, Detroit; Frank R. Splan, R. H. White 
& Co., Boston; William Wyer, Sharten- 
berg’s, New Haven, Conn.; Edward Arkow, 


Blauner’s, Philadelphia; J. H. Johnson, 
Weinberg’s, Chester, Pa.; Stephan Garby, 
Steinbach Company, Asbury Park, N. J.; 


J. Keefer, Erlebacher’s, Washington; Homer 
Kephart, Thalhimers, Richmond; A. S. 
Kochman, S. & Q. Clothiers, Wichita Falls, 
Texas; Endre DeGrohe, The Hecht Com- 
pany, V/ashington; Sam H. Kay, Claire 
Shops, Chicago; Russell Corsini, Denholm 
& McKay Company, Worcester, Mass. 

N. W. Bradley, T. Eaton Company, Ltd., 
Toronto; Miss Helen Hollinger, Rollin’s, 
Detroit; Mort Kaye, Lasky-Fried, Detroit; 
Miss Beatrice Schuller and F. Sage, The 
LaSalle & Koch Company, Toledo; Sam 
Blum, The Fair Store, Chicago; Alex Sur- 
asky, The Hub, Baltimore; Eric Nordine, 
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The Lindner Coy, Cleveland; A. Strihs, 


Meyer Brothers, Paterson, N. Y.; Ton my 


Dean, Smith & Welton, Norfolk; Stan 
Thompson, Sibley, Lindsay & Curr, Roclies- 
ter; Jack Green, Peerless Company, Pivw- 
tucket, R. I.; Phil Beckman, Peerless Com- 
pany, Troy, N. Y.; John Bonnett, Hecht 
Brothers, Baltimore; A. Malehorn, \Vy- 
man’s, Baltimore; Lester Samuels, Ogilen, 
Utah; Lee Court, Filene’s, Boston; E, 
Supple, D. M. Read & Co., Bridgeport: 
L. Porchia, New Haven; Mrs. D. Greene. 
Himelhoch’s, Detroit; K. Burnam, Rich’s, 
Atlanta. 





$2,600 In War Bonds 
For AWVS Contest 

The second annual window display con- 
test sponsored by the American Women’s 
Voluntary Services, Inc., 345 Madison ave- 


nue, New York 17, will offer prizes amount- 

The prizes, asf 
last year, are being donated by the Na-— 
Dayton, § 


ing to $2,600 in War Bonds. 


tional Cash Register Company, 


Ohio. 


ing conservation program backed by the 
AWVS, and continues from June 1 to Au- 
gust 15. All windows must be of a dignified 
character. Two themes are listed: (1) a 
combination of clothing conservation 
the sale of War Bonds and Stamps; (2) a 
patriotic appeal based on the clothing con- 
servation program. Posters are availabk 
from the AWVS headquarters. The onl 
slogans to be used are: “America Wants 


Victory Sewers” and “Sew, Serve and 
Save.” 

Photographs with full descriptions oi 
color, special arrangements, and_ the lik 


must be postmarked not later than August 
15, and should he sent to AWVS at the ad- 
dress given above. More than one displa 
may be entered, each being considered as 
a separate entry. 

The prizes will be awarded in the follow- 
ing amounts for different classifications : (1 
best window promoting remade clothing 
first $250, second $100, third $50: (2) com- 
bination of clothing conservation and Was 
Bond appeal, same prizes as above; (3 
patriotic window based on clothing conser- 
vation program, same prizes as above; spe- 
cial merit windows in above categories 
fifty-two prizes of $25 each. 

The judging committee will be announce 
later. 





Dittmar Resigns 
Goodyear Post 


The contest will center around the cloth-f 


and 
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Lothar Dittmar, formerly display man 
ager for D. M. Read & Co., Bridgeport 
Conn., and more recently in charge of dis 
play for Goodyear Tire & Rubber Compan) 
Akron, announces his resignation from t! 
latter firm. His future plans are not ye 





known. 
Department 
Of Correction 

In the last issue a display for Woo! 
Brothers, Kansas City, was inadvertent! 
credited to E. H. McKechan; the displa 
should have been listed as the work 


Harold F. Gale, display manager for th 
firm. 
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| —This is a pencil sketch of Robert O. Johnson, 


display director for Commonwealth-Edison Com- 
pany, Chicago, who recently completed twenty- 
five years with that firm— 





New Book Discusses 
Consumer Wartime Problems 

DISPLAY WORLD has received for re- 
view a copy of “Consumer Problems in 
Wartime,” edited by Kenneth Dameron, as- 


' sociate professor of business organization, 


the Ohio State university. Within its pages 
twenty-five experts from the fields of mar- 
keting, economics, home economics, and 
education present a unified treatment of the 
problems confronting consumers in wartime. 
Although the book is directed toward such 
wartime problems, it is at the same time a 
book of fundamentals, dealing with basic 
principles of permanent value that properly 
belong with the literature of consumer edu- 
cation. 

The scope is inclusive, ranging from the 
narrowly personal problems of the individ- 
ual consumer to the broad national problem 
of the role of the consumer in a wartime 
economy. The treatment is thorough, and 
specifically helpful to the individual who 
must think in terms of consumer groups. 

. Published by McGraw-Hill Book Com- 
pany, 300 West 42nd street, New York 18, 


at $3.75. 





Stewart Returns 
To Barker's 

After two years away from Barker 
Brothers, Los Angeles, where he had been 
display director for many years, J. Roy 
Stewart has returned in the same capacity. 
During his absence, Stewart served for 
some time in the armed forces and more 
recently was engaged in war work. 





lee In England 
With Air Force 
W rd is received that Tom Lee, formerly 
display director for Bonwit Teller, New 
York City, now has the rank of major and 
is serving with the Air Force in England. 
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CHICAGO ... 


DISPLAY MARKET WEEK 


JUNE 21-22-23.24 


. . « EXCLUSIVE PAPIER MACHE 

. . « PAPER SCULPTURE 

. . » EXCLUSIVE FLOWERS — UNITS 

. . « LARGEST STOCK OF DECORATIVE PAPERS 
IN AMERICA 


Hundreds of Display Items for 


FALL and CHRISTMAS 


The largest and most concentrated display of display material 
every assembled in one showroom 


at 20 East Congress Street, Chicago 


Phone: WAbash 7081 


GARRISON-WAGNER COMPANY 


Home Office: 1627 Locust Street, St. Louis 3, Missouri 











Original and Exclusive 
Display Papers 


Just Out! FRENCH MARBLE... an entirely new creation. 
You'll like it. 
In addition to our popular RICHTONE, ZEBRA and STRIPE 


lines, we will show new numbers in the usual wide range of colors, 
including new Christmas designs, many of them with interesting 
tinsel effects. Also a special new line for case trims. 


Display Papers from 26 in. to 107 in. wide. We are manu- 


facturers. 
Visit our Showrooms Visit us at 
during Hotel Morrison during 
NEW YORK DISPLAY CHICAGO DISPLAY 


MARKET WEEK—June 26-30 MARKET WEEK—June 21-24 


DINGLEMAN COMPANY 

















112 W. 428 SF. NEW YORK CITY 
USE THE WENGE Biwtimee ATP BRI [ 
OPPORTUNITY EXCHANGE ar 
For any WANT AD purpose: 7 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE Ba iy a i 9 52 
REPRESENTATIVES WANTED a ? THAYER ¢ CHAND 


$3.00 Per Column Inch — CASH WITH ORDER 











O10 W.VAN BUREN ST., CHICAGO 








New Patriotic 


FLAG SETS 





Ipear for window and store decoration, and patri- 
otic displays. Flags of all Allied Nations in full 
colors, mounted on special shield that hangs or stands 
anywhere. Send for illustrated price list today. 


U.S. and ALLIED 


FLAGS 


U. S. and Allied flags in all sizes and 
materials. Write today for illustrated 
catalogue. 


REGALIA MFG.CO. 


Dept. 64, Rock Island, Ill. 
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SH 


PREPARE NOW For Your 
CHRISTMAS NEEDS! 


We carry a full line of Sparkle 
Tinsel papers, silver and colors 


duel 


1. Sparkle rayon satins 


to 


. Crystal beads 
Diamond dust, or snow 


Silver tinsels. 
(all sizes) 


—_— Ww 


colored tinsels 

5. *Plain and fancy satins, vel- 
vets, velveteens and velour, 
tarletanes 


*Sold when and if available 


Send your order to: 


SPARKLE PRODUCTS DIV. 


a FABRICS 


1600 Broadway, New York 19, N. Y. 

































DISPLAY WORLD 


YOUR COLUMN 
[Continued from page 4o] 
from me, and I thought you might like to 
know that I have been with du Pont since 
the war finished off my New York School 
of Display in 1942, I’m also rounding out 
my own display education, learning to dis- 


play strange new products like lignasan, 
nylon, phenothiazine, polythene, lucitone, 
freon, and DDT (or dichloro-diphenyl-tri- 


chloro-ethane that is death to mosquitos) 
and goodness knows what other wonderful 
and better things for better living through 
chemistry. 

I rejoice that the International Associa- 
tion of Display may become part of the 
National Retail Dry Goods Association. I’m 
proud of the displaywomen are 
making in the best of all professions (please 
thank Carl Haecker for his praise of the 
fair sex in the April issue). And I think 
the National Association of Display Indus- 
tries is rendering a notable service to dis- 
play. When a congressman, no less, 
speaks glowingly of display (page 75, DIS- 
PLAY WORLD, May issue) we may very 
well exult. In fact, the future looks good 
even to an old-timer who sends yourself 
and staff best personal good wishes.—Polly 
Pettit, General Exhibits Division, E. I. du 
Pont de Nemours & Co., Wilmington, Del. 


progress 





St. Louis Club Backs Estes 
For |. A. D. Presidency 

Ed F. Gallagher, vice-president and sec- 
retary of the St. Louis Display Guild, has 
announced that at the last monthly meeting 
of the club the St. Louis display 
voted unanimously to give their support to 
Dave Estes, Bond Clothing Company and 
president of the St. Louis club, for the pres- 
idency of the International Association of 
Display when the election is held in Chi- 
cago late in June. “We in St. 
great faith in the future of the display pro- 
fession and will back Dave to the limit in 
helping to place the I. A. D. where it should 


be,” Gallagher writes, and adds: : 
Estes has worked long and hard for the 
interest of the I. A. D. and deserves this 


chance to prove that he is capable of doing 
a grand job as president of the I. A. D.... 
Win or lose, St. Louis will back the I. A. D. 
as an organization.” 

The slate chosen by the nominating com- 
mittee of the I. A. D. a few weeks ago is 
headed by Joseph Apolinsky, Loveman, Jos- 
eph & Loeb, Birmingham, and was published 


in detail in DISPLAY WORLD for May. 





Arinow And Westlake 
Win Local Contest 


In connection with the local “Clean-up, 
Paint-up” campaign, William Arinow, dis- 
play director for Shillito’s, Cincinnati, has 
been awarded a plaque for the best display 
in behalf of the drive. A similar 
Roebuck & Co. 

Several meetings of the Cincinnati Dis- 
play Club have been held recently, under 
the direction of Andrew Matzer, president, 
and display director for Rollman’s, to dis- 
cuss plans for the Fifth War Loan cam- 
paign and similar activities. 


Sears, 





group | 








Louis have | 
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CEDAR BARK 


¢ CEDAR POLES 
¢ BIRCH POLES 
¢ CEDAR SLABS 
¢ BIRD HOUSES 


e RUSTIC & BIRCH 
DISPLAYS 


¢ RUSTIC FURNITURE 
* 


RUSTIC FURNITURE 
Cx... Wee. 


Phone—Day: 68—Night: 147 
WILLIAMSTOWN, N. J. 

















PRE-WAR 
QUALITY e 


GRASS MATS 
by EATON 


eWar conditions have not subtracted 
one iota of quality from Eaton Velvety* 
Grass Mats. They’re the same, expertly 
made display mats — velvety smooth, 
close-stitched, power-dyed to a_ lasting 
brilliant green. The only change is a 
fine canvas backing in place of burlap. 
Special fire-proofing and mildew-proof- 
ing insure long service. Use these eye- 
catching mats frequently . . . they’re as 
effective as they are economical. 
Order from your Display Jobber 
Off. 


*Trade-Mark Registered U. S. Pat. 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 











award | 
for suburban stores went to D. W. Westlake, | 





RAISED LETTERS 
A DISPLAY NECESSITY 
CORK LETTERS 
POSTER BOARD LETTERS 
FELT LETTERS 
METTALLO BOARD LETTERS 
CORRUGATED PAPER LETTERS 


Eight Styles to Choose From 
Sizes from 14” to 9” 


Immediate Delivery 


FELT LETTER STUDIOS 


MANUFACTURERS 
226 S. Wabash Ave. Chicago 4, Ill. 
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Point-Of-Sale Institute 
Elects Officers 

\t the fourth annual meeting of the Point 
of Purchase Advertising Institute, held in 
Chicago, the following members were elected 
to office for the ensuing year: president, 


| 
| 
| 


George L. Rose, The Mounting & Finishing | 


Company; vice-president, George C. Kin- 
dred, Kindred, MacLean & Co.; secretary- 
treasurer, Homer H. Johnson, Snyder & 
Black Company; all are of New York City. 
Clifford E. Hodder was appointed execu- 
tive secretary. 

During the coming year it is the purpose 
of the Institute to (1) keep its membership 
informed of current window display de- 
velopments and all point of purchase mate- 
rial, especially regarding the paper and 
paperboard situation; (2) formulate its 
plans for research for the future; (3) learn 
what advertisers want to know for today 
and tomorrow, endeavoring to become fa- 
miliar with their postwar plans, and hence 
anticipate their needs in the field of re- 
search concerning point of purchase adver- 
tising. 





Baseball Contest Award 
Goes To Hybarger 

Jack A. Hybarger, Leonard’s Department 
Store, Fort Worth, submitted the winning 
entry in the National Baseball week window 
display contest, it is announced by The 
Sporting Goods Dealer, St. Louis, sponsor 
of the promotion. He received a $100 War 
Bond. Other prize winners placed in the 
following order: second, Charles E. Kirk, 
C. B. Kirk Sporting Goods, Muncie, Ind.; 
third, Walter J. Vogel, R. S. Elliott Arms 
Company, Kansas City, Mo.; fourth, Otto 
Muhlfeld, A. G. Spalding & Brothers, New 
York City; fifth, Luther Harbin, Gadsden 
Hardware Company, Gadsden, Ala. 





Mary Bond Succeeds 
Edna Anderson 

The resignation of Edna Anderson as dis- 
play manager for Kerr Dry Goods Com- 


pany, Oklahoma City, has been announced. | 


Miss Anderson will join her husband, 
Claude Adams, in New York City where 
he is with The Tailored Woman. The posi- 
tion at Kerr's is being filled by Mary Lou 
Bond, formerly with Cricket West, Kansas 
City, and Titche-Goettinger Company, Dal- 
las. 


Pat McGruddy Joins 
Montgomery Ward 

Formerly assistant display director at 
Ernst Kern & Co., Detroit, Patric Mc- 
Gruddy is now display manager for Mont- 
gomery Ward & Co., of the same city. He 
replaces Jim Beardsley, who is now with 
the navy. 


Local Bond Contest 
Planned For Dallas 


War Bond committee of the Dallas 
Retail Merchants Association has announced 
a local display contest during the Fifth War 
Loan drive. Prizes of $100, $50 and $25 in 
Bonds will be awarded for the best windows 
displaying ordnance equipment made in the 
Dallas area. 


The 











DISPLAY WORLD 


You Gan Order DISPLAYETTE KITS Today! ... 
Dramatic New Product of Post-War Planning 


Simplifies Card-Display Work 


These handy, portable Kits, designed in co-operation 
with leading Display Directors, are available now! 


KIT No. A-316 contains: 


24 No. 1 Scroll Displayettes 

Nos. 18X & 19X Easel Displayettes 

24 Nos. 20 & 21 Merchandise Displayettes 

24 Nos. 27 & 28 Show Case Displayettes 

No. 90114 Enco Shoe Clips 

24 No. DD’ Enco Shelf Clips 

No. DDX'% Enco Bin Clips 

24 No. 109 T-Bar Displayettes 

24 No. ENCO!4 Table Displayettes 

No. 3X “Up-Right” King Pins 

No. 9 “Hook-It” King Pins 

Kits measure 7! x 10 x 4 inches, have two partioned 
sections, removable tray, durable blue covering and ~ 
contain 316 sparkling, non-priority metal King Pins 
and Displayettes, illustrated below: 


24 


50 


55 






Value 
316 PIECE SET 


$21.50 





No. 1 DISPLAYETTE 
Here is just the holder for little 
1” x 1” cards you probably use 
in glove and jewelry show cases. 
(3 x ¥4".) Per 100, $6.50. 


No. 19X DISPLAYETTE 
Very popular holder for greeting 
cards and interior floor signs (up 
to 7” x 5” cards). 4%" x 154" high. 
Per 100, $8.00. 


No. 28 DISPLAYETTE 
Splendid sign holder for display 
cases. Easel slips under mer- 
chandise. (%" x %” high x 2” 
long.) Per 100, $7.00. 





No. 901144 ENCO SHOE CLIP 
Clever, new easy way to display 
prices on men’s and women’s 
shoes. (4° wide x 14" long.) 
Per 100, $5.75. 


No. DD!2 ENCO GLASS SHELF CLIP 
Use this favorite to suspend or 
erect cards on outer shelf edges. 
(4% wide x 1%” long.) Per 
100, $7.00. 


No. DDX!1, ENCO BIN CLIP 
Here is a dandy holder for erect- 
ing cards at front or back of 
glass bins. (4 x %".) Per 
100, $6.50. 





No. 109 DISPLAYETTE 
This versatile holder will hang 
your cards over T-Bar displayers. 


(4" wide x 2%” long.) Per 
100, $7.50. 
KING PINS 
“Up-Right” pricing 


floor. 


Box of 





Have what you need when you need it -- in a Displayette Kit! 


“plaque” 


use in show case display. 
Box of 100 


No. ENCOY, DISPLAYETTE 
You'll think of 1,000 ways to 
display signs on level surfaces 
with this handy holder. (12" wide 
x 1” long.) Per 100, $5.50. 


No. 3X—’’Up-Right”’ King Pin is an “all-purpose” holder for 
into display mounts or 
You can make little easels by bending pin and 


set-ups. Pins 


(4" width.) 


No. 9—"Hook-It,” at right, is “Bull-Dog” grip special for 
hooking tickets on men’s and women’s apparel. 
and easy to use. 
168... 


(4" width.) 


No. 20 DISPLAYETTE 
De luxe simplicity for displaying 
costume jewelry, compacts, etc. 
(44 x 14” x 2”.) Per 100, $8.00. 


$3.00 


Very neat 


$3.50 





EAST MIDWEST SOLTHWESI WEST 
Hanick’s Display Center Midwest Mannequin Displays Retailers Supply Service C. Barrango & Co 
S. W. Cor. 8th & Locust Sts. 932 . Water St. P. O. Box I41 579 Market St 


Philadelphia, Penna. 


Windo-Craft Display 
206 S. State St. St. 


Service 


Syracuse, N. Y. 







Milwaukee 2, 
Garrison-Wagner Co. 
Louis 3, 
Metal Displays Co., Chicago 


Wis. 


Mo. 108 Dolorosa 


Oklahoma City, Okla. 


Fox Display Service 


San Antonio, Texas 


San Francisco, Calil 
Henry R. Berk 
644 Henry Building 
Seattle, Wash. 


Metal “Displays (0. of Chicago 







30 N. 


LA SALLE STREET - 


CHICAGO. 






ILLINOIS 
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Display Position Wanted with 
Public Utility or Dept. Store 


Twenty-five years’ successful experience 
in the construction of window and inte- 
rior displays, backgrounds, show-cards 
and silk screen process signs. Last 10 
years with electric utility. Dramatized 
displays a specialty. Drait exempt. 


Address “Y. O.”’ 


Care DISPLAY WORLD 








Assistant Displayman 


For Southern department store. Must be 
draft exempt, capable at window display 
and card writing. State experience in 
first letter, salary expected. Permanent, 


and opportunity for advancement. 


Address “‘S. N.” 


Care DISPLAY WORLD 








FOR RE-SALE 


FULL, ROUND DISPLAY FIGURES 
Approximately 42” High 
Made by a well-known New York display 
manufacturer exclusively for us. Includ- 
ing 40 medieval Christmas figures; 40 
Santa gnomes; 40 sets “Gay 90's” Xmas 
figures; 40 17th-Century costumed Easter 
figures, and various miscellaneous fig- 


ures. Apply Mr. Wyatt, 


HAHN SHOE STORES 


7th and K Washington, D. C. 





FOR SALE 
New Cut Awl, Model No. K9A 


B. F. VAN SICKLE, INC. 
39 North St. Middletown, N. Y. 














ABOVE AVERAGE DISPLAYMAN 


Will locate permanently in Los Angeles 
County, Calif., some time after July 1. 
If you have good postwar opportunity 
write or wire J. E. THRUSH, 985 S. 7th 
Ave., Kankakee, III. 





WANTED! 


Experienced displayman for permanent 
position in fast-growing department store. 
Good salary and excellent opportunities 
for right man. Knowledge of advertising 
necessary. Give all details in first letter. 


Apply 


GODCHAUX’S 


Baton Rouge, Louisiana 








DISPLAY MANAGER 


Medium sized department store near Chicago 
will have opening July 1 for experienced win 
dow and card man. Must be able to handle 
complete details of window and interior display 
State salary required 


THE FAIR STORE 
Kankakee, III. 








DISPLAYMAN WANTED 
High-class specialty shop has opening for 
displayman able to trim appealing and 
coordinated fashion trims. Give all de- 
tails in first letter. 

BROZMAN’S, Williamsport, Pa. 








Display Manager—lesires connection with pro 


gressive store; good organizer, young executive 
type; long experience; draft exempt At pres 
ent is display manager for very exclusive Coast 
concern. Desires change for personal reasons. 
Will consider executive position only. Can fur 
nish complete crew if necessary Answer will 


be heid in strict confidence and acknowledged 
, A 


Address “G, » care DISPLAY WORLD 





WANTED 
showcard man; steady 
general sign shop. 
full particulars. 

C. A. PIERCE, INC. 
Rockford, IIl. 


(,ood work in 


Give experience and 








ADVERTISING—HOME STUDY—The Adver- 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this long-established school. Common _ school 
education sufficient. Send for free booklet out- 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 2666 Chicago 





Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 

WILL H. BATES, Box 101, Ellsworth, Ill. 








CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 


Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 





short courses now available at special prices. 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 





$3.00 Per Column Inch — CASH WITH ORDER 





WANTED 
GOODYEAR 


STORE PLANNING AND 
DISPLAY DIVISION 


We have several positions with 
unusual possibilities for the future 


1. Store Planners Or Fixture 
Layout Men . Should 
have a limited amount of 
architectural drawing ex- 
perience. Must plan com- 
plete store display fixture 
layouts for stores and 
dealers. Previous experi- 
ence with fixture manufac- 
turer, department store, or 
chain preferred. 


2. Tire and Service Depart- 
ment Layout Man... This 
position is similar to 
above, but man selected 
should have experience in 
drawing plans for efficient 
service department 
and be acquainted with 
equipment used for serv- 
ice stations. 


3. Store Planning Specifica- 
tion Writer .. . This man 
must write detailed speci- 
fications covering — store 
layout, fixtures and equip- 
ment, also construction 
work and ordinary build- 
ing alterations. Will assist 
in compiling store plan- 
ning presentation plans. 
Architectural drawing ex- 
perience essential. 


If you believe you can qual- 
ify for any one of the above 
positions—or know of any- 
one who can qualify — 
write, outlining past busi- 
ness history in detail. State 
salary expected. 


T. G. Plumb 


Sales and Office Personnel 


GOODYEAR TIRE & 
RUBBER COMPANY, INC. 


Akron 16, Ohio 


JU 
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% DRAMATIC DISPLAY PANELS 
% SALES-WINNING UNITS 


% FASCINATING MURALS AND PANORAMAS 


% NEW VALANCES AND CORNICE TRIMS 
% LATEST WALT DISNEY CREATIONS 
% MANY TIMELY DISPLAY IDEAS AND SUGGESTIONS 


DISPLAY WORLD 
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THE REYBURN MFG. 
16th ST. & INDIANA AVE., PHILA. 32, PA. 


PLEASE SEND MY FREE COPY CF REYBURN’S FALL, PATRIOTIC 
AND CHRISTMAS DISPLAY MATERIALS CATALOG FOR 1944, 


co. INC. 











Bianchi Called 


For Consultation 


Ray Bianchi, display director for Gold- 
blatt Brothers, Chicago, has returned from 
Washington, where he spent several days 


as display consultant in the product analy- 
sis section of the research and development 
branch of the military planning division. 
\lthough unable at present to divulge any 
details of his work in this connection, it is 
understood to be related to a new program 
now being set up in the Quartermaster Gen- 
eral’s office. 





Risley Addresses 
Milwaukee Club 

At the May meeting of the Milwaukee 
Display Club the featured speaker was Rus- 
sell E. Risley, publicity director for Schus- 
ter Stores. In his talk Risley spoke of the 
store management's recognition of the im- 
portance of display, the unlimited opportuni- 
ties in display for men and women who 
equip themselves with essential information, 
and of the many specialists who are devel- 
oping in the display field through personal 
industry and endeavor. 

He commented that the competitive field 
f display requires the displayman to have 
the ability to publicize and sell his own 
Importance, as well as_ his that he 
must be an executive as well as an artist, 
that he must be able to recognize and inter- 


ideas ; 


pret the store’s personality to the commun- 
ty, do unlimited 
lormation, 


for authentic in- 
a true knowledge and un- 
lerstanding of the entire field of retailing, 


research 
have 


and have a strong personal desire to suc- 
ceed. 

Risley also commented on the value of a 
display training and ot a 


school, strong 


national organization. 


Tom Hanlon Added 
To Staples-Smith Staff 

Staples-Smith association 
of Tom Hanlon who has recently been hon- 
orably discharged from the United States 
Air Force. He will hold the position of 
sales promotion manager. Hanlon was for- 
merly associated with Jas. McCreery & 
Co. and Franklin Simon & Co. as display 
director and with Lord & Taylor's as assist- 
ant display director. 


announces the 


Eastern Trip 
For Munford 

Formerly display manager for Thalhimers, 
Richmond, and now publicity director for 
the store, W. T. Munford spent time 
in Boston recently, studying promotional 
plans used by some of the leading stores of 


some 


that city. He returned by way of New 
York City, where he attended sessions of 
the Retail Research Association. 


Mirrors Scheduled 
For Canada 

Frederic Shipman, Hotel Bristol, New 
York City, who introduced the novel mirror 
displays to the United States a short time 
ago, now announces that the patented device 
will make its appearance in 
through T. Eaton Company stores. 


Canada 


soon 





EFFECT OF LEATHE 


. . » Price of Paper 


WITH 





es 
A CLOPAY 
PRODUCT |, 





| Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
| COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
| for 4-ft. x 25-ft. rolls. What's more, it’s grease 
| proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 
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Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 

}] Cardwriters’ Materials 
} Color Lighting 

Crepe Papers 
Composition Pieces 
Cut-out Letters 
Cutting Machines 
Decorative Papers 
Decalcomania 

Display Furniture 
Display Forms 
Display Letters 
Display Racks 
Drawing Boards 

] Dye, Rug and Carpet 
Enlarging Projectors 
(] Fabrics and Trimmings 
[] Fixtures 

{] Flags and Banners 

(}) Foils 

Glass Specialties 
} Grass Mats 
{] Hosiery & Shoe Forms 
(] Invisible Glass 
] Lacquering Outfits 
Lamp Coloring 
Lithographed Displays 
Mannequins 
Mouldings 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
) Natural Foliage 

Pageants & Exhibits 
| Paper Sculpture Displays 
| Plaques (Window) 

{) Papier Mache Specialties 
Photographic Blowups 
Plastics 
Price Cards—Tickets 
] Price Ticket Holders 
) Sale Banners 
Socks—Window 
Show Cards 
Show Card Colors 
Show Cases 
] Show Case Lighting 

{) Signs—Card Holders 

() Signs—Brass—Bronze 

C) Signs—Electric 

{] Sleeve Forms 

{) Stencil Outfits 

[] Store Designing 

C) Store Fronts 

() Tackers 

[) Time Switches 

(_) Turntables 

{) Valances 

C) Wall Board 

[] Wigs 

C) Window Lighting 
(1) Do you wish a copy of their catalogue? 
() Do you plan to remodel your store soon? 
C) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI, OHIO 


IOOOOOO 


7} 


omnes 


IOOOOoOOooO 


ot 


mr 


70-1 


r 


JOOOOOOoOa! 


ooooont 


aMInN 
JILL 


Firm 
Display Manager 
Street 


City State 











| 


| 


DISPLAY WORLD 


R ar | ° 





JUNE, 1919 


Harry Bird, display manager for Wana- 
maker’s, New York City, sailed for Europe 
in quest of display ideas and to buy mer- 
He planned to visit 
He 


chandise for the store. 
France, England, Spain and Portugal. 
was accompanied by Mrs. Bird. 
Howard Williams, formerly in charge of 
display for Oppenheim Collins & Co., New- 
ark, and recently discharged from the navy, 


became head of display for the Rainbow 
Waist Company, Birmingham. 
An extended tour of the United States 


was being made by Albert Gregory, display 


manager for David Jones, Ltd., Sydney, 
\ustralia. 

A signal honor was conferred on Carl 
Goettmann, display director for Joseph 


Horne Company, Pittsburgh, when the City 
Council named a local thoroughfare “Goett- 
mann Avenue.” Goettman was very active 
in civic affairs during the first World War. 

The War Trade Board announced that it 
would consider applications for licenses to 
import artificial flowers and raw silk from 
Germany. Licensees had to deposit the pur- 
chase price for such materials with the 
\merican Relief Administration to apply on 
the purchase of food for Germany. 

Fritz Oltmanns, formerly display manager 
for Browning, King & Co., Omaha, resigned 
in order to open a display firm in that city. 

W. L. Stensgaard received his honorable 
discharge from the army after two years’ 
service and returned to his former position 
as display manager for Lederer Clothing 
Company, Salina, Kan. 

Phil Westland returned military 
duty in France and rejoined The Hub, Steu- 
benville, Ohio, as display manager. 


from 


JUNE, 1934 


The following officers were elected by the 


lowa-Nebraska Display Men’s Association 
at the annual meeting in Des Moines: presi- 
dent, Frank Fiala, Goldstein Company, 
Omaha; vice-president, M. H. Luber, Kil- 


lian Company, Cedar Rapids; secretary, F. 
Kesl, Fred Kesl Display 
Moines; treasurer, J. R. Erskine, 
son Brothers, Sioux City. 

Illness compelled the resignation of F. E. 
McWain as president of the Pacific Coast 
\ssociation of Display Men and as display 


Service, Des 


David- 


manager for the J. C. Penney Company, 
Seattle. ... Philip Sangster, Sears, Roebuck 
& Co., Tacoma, was appointed convention 
director for the annual meeting of the 
P. C. A. D. M. to be held in Tacoma in 


September. 
Ellsworth Bates, who had headed display 
for The Boston Store, Milwaukee, accepted 


a similar position with Damon's, Inc., 
Mason City, Iowa. 
Charles W. Morton, Jr., who had been 


with Weinstock-Lubin, Sacramento, joined 
the staff of W. L. Stensgaard & Associates, 
Inc., Chicago, as representative in the 
Northern California and Pacific Northwest 
territory. 
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Back Our Boys With MORE Victory Displays 


Hie War is far from over. We are losing too many of our fighters every day. Thev are counting 





41 


on us to keep backing them up on the hometront. Display for Bond Sales, Recruiting, Conserva 
” tion——Display for Victory! The individual display men, the local and national Victory Display 
42 Committees have made history during this war, so far. Your combined efforts have focused attention 
39 on the sheer power of display as a national influence. ‘The subject has no season, will never be old, as 
7 long as your Country needs vour help. Your patriotism has known no hours—let it know no lack of 
50 imagination in presenting the war interests of today. So KEEP ON displaying for VICTORY! Use 
46 ful and new patriotic display materials are made by the members of N. A. D. 1.. and are available 

NOW. Call upon us for your daily needs. 
Cover * 

50 


‘“ Members of the 
mn NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 
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THE SHERWIN-WILLIAMS COMPANY Hurry! Send for this new 
101 Prospect Ave., Cleveland 1, Ohio catalog and guide to better 





displays today. It shows 


Name hundreds of Fall and Winter 


Address displays and decorations 


for every imaginable dis- 
tity play need. Mail this coupon 
now for your free copy be- 


fore the supply is exhausted. 


THE SHERWIN-WILLIAMS Co. 











